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The  pas t  s i x  months  have  been  t ry ing  t imes  fo r
the  ent i re  wor ld  and  we  as  a  na t ion  have  a l so
been  put  to  the  tes t  on  our  ab i l i t y  to  adapt  to
new and  s t range  c i rcumstances  and  dea l  w i th
the  a f te r -e f fec ts .

We ’ve  seen  the  wor ld  go  f rom a  hus t le  and
bust le  to  comple te  s i l ence  as  we  went  in to
lockdown.  The  wor ld  s topped  fo r  months  a t  a
t ime .  Peop le  were  asked  to  work  f rom home and
some were  fu r loughed  or  even  los t  the i r  j obs .
There  were  many  concerns  about  how th i s  wou ld
a f fec t  us  as  a  count ry ,  how i t  wou ld  a f fec t
ind iv idua ls ,  f ami l i es  as  we l l  as  bus inesses .  

We  saw our  h igh  s t ree t  shops ,  res taurants  and
much  more  c lose  in  m id-March  2020  w i th
bus iness  owners  l e f t  i n  the  dark .  Uncer ta in ty
was  in  the  a i r  wh i l e  the  Government  prov ided
da i l y  adv ice ,  gu ide l ines  and  messag ing  to  s tay
at  home and  pro tec t  the  NHS.  The  spread  o f
COVID-19  and  how qu ick ly  i t  was  ab le  to  shut
down not  jus t  en t i re  count r i es  but  the  ent i re
wor ld ,  i s  no t  jus t  a  te r r ib le  th ing  but  perhaps
a lso  an  oppor tun i ty .  

In  th i s  repor t ,  we  asked  bus iness  owners
around  the  UK  fo r  the i r  thoughts ,  f ee l ings  and
exper iences  throughout  lockdown and  how i t
a f fec ted  them and  the i r  bus iness .  We  wanted  to
hear  f rom bus iness  owners  what  runn ing  a
bus iness  th rough  lockdown was  rea l l y  l i ke .

We ’ve  w i tnessed  some bus inesses  thr i ve  wh i l s t
o thers  s t rugg led .  And  as  a  bus iness  owner
myse l f ,  I ’ ve  been  a  champion  fo r  sma l l  bus iness
owners  fo r  many  years  and  th ink  i t ’ s  impor tant
to  take  a  look  a t  the  w ider  p i c ture .

Th is  lockdown has  demonst ra ted  to  many
bus iness  owners  the  impor tance  o f  se l l i ng
on l ine .  Some in  th i s  c i rcumstance  were  l e f t
w i thout  any  revenue  s t reams  or  were  qu ick ly
scrambl ing  to  se l l  on l ine .  But  those  who  a l ready
so ld  on l ine  saw huge  increases  in  demand  fo r
the i r  p roducts  and  we  saw our  cus tomers  orders
doub le  a lmost  ins tantaneous ly  a f te r  the
lockdown was  announced .

Th is  increased  demand  exceeded  the  ra te  o f  any
prev ious  B lack  F r iday  sa les  and  what ’ s  more ,
cont inued  to  s tay  a t  th i s  l eve l  fo r  2  o r  3
months .  Wh i l e  the  lockdown has  been  bad  fo r
some and  amaz ing  fo r  o thers ,  we ’ re  go ing  to
now de lve  in to  the  de ta i l  o f  our  research  and
exper iences  f rom our  own  cus tomers .
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I N T R O D U C T I O N

EKM se t  out  to  inves t iga te  and  repor t  on  the  occur rence  o f  the  coronav i rus  outbreak  w i th
regards  to  how i t  a f fec ted  UK  bus inesses .  We  surveyed  our  cus tomer  base  inc lud ing  the i r
thoughts  and  fee l ings  about  the  e f fec ts  as  we l l  as  open-ended  ques t ions  about  the i r  own
persona l  exper iences .  De ta i l ed  in  th i s  repor t  a re  the  resu l t s  o f  our  survey  f rom our
cus tomers ’  anonymous  answers  wh ich  he lped  us  to  c rea te  a  c learer  unders tand ing  o f  the
impact  COVID-19  has  had  on  them.  

EKM i s  the  h ighes t  ra ted  ecommerce  p la t fo rm in  the  UK  and  has  he lped  over  80 ,000
bus inesses  se l l  on l ine  s ince  2002 .  We  be l i eve  tha t  everyone  shou ld  do  what  they  love
wh ich  i s  why  we  fee l  tha t  research  on  the  impact  o f  COVID-19  on  bus inesses  i s  v i ta l  i n
prov id ing  a  be t te r  unders tand ing  o f  the  f i nanc ia l ,  economic  and  persona l  impacts .

O v e r v i e w

We’ve  seen  tha t  the  UK  has  been  a f fec ted  economica l l y  by  the  coronav i rus  a l ready ,  w i th
many  bus inesses  and  ind iv idua ls  seek ing  suppor t  f rom the  Government  as  the  UK  went
in to  lockdown.  There  have  been  many  pro jec t ions  and  es t imat ions  about  how severe ly  the
UK has  been  a f fec ted  by  th i s  however ,  our  repor t  focuses  on  the  op in ions  and  exper iences
o f  our  cus tomer  base .

The  ma jor i t y  o f  par t i c ipants  opera ted  the i r  bus inesses  on l ine  on ly ,  however  there  were
around  27% o f  par t i c ipants  who  a l so  ran  br i ck  and  mor tar  bus inesses .  The  par t i c ipants
have  bus inesses  across  a  w ide  range  o f  i ndust r i es .  We ’ re  go ing  to  exp lore  the i r  responses
in  de ta i l  and  look  a t  the  impact  the  f i r s t  s i x  months  o f  2020  has  had  and  how th i s  may
a f fec t  not  on ly  the i r  bus inesses  go ing  fo rward  but  a l so  on l ine  shopp ing  hab i t s .

INTRODUCTION

W I T H  U N C E R T A I N T Y  A T  T H E  F O R E F R O N T  O F
M O S T  P E O P L E ' S  M I N D S  W E  W A N T E D  T O
E X P L O R E  T H E  T H O U G H T S ,  F E E L I N G S  A N D
V I E W S  O F  U K  B U S I N E S S  O W N E R S
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Whi le  6 .77% o f  respondents  made  the
dec is ion  to  c lose  the i r  on l ine  bus inesses ,
the  ma jor i t y ,  93 .23% kept  the i r  on l ine
shop  open  and  d i rec ted  any  ex i s t ing
customers  there .  The  c losure  o f  b r i ck  and
mortar  s tores  has  had  an  impact  on  many
major  re ta i l  bus inesses ,  w i th  many  go ing
in to  admin is t ra t ion  and  some hav ing  to
reduce  the i r  emp loyee  numbers .

We  are  a l so  see ing  loca l  l ockdowns
put t ing  more  SME bus inesses  a t  r i sk  aga in
a f te r  be ing  ab le  to  reopen  fo r  a  shor t
per iod  o f  t ime  and  then  hav ing  to  c lose .
But  in  the  beg inn ing  days  o f  our  na t iona l
lockdown,  many  bus inesses  were
scrambl ing  to  ensure  tha t  they  cou ld
cont inue  opera t ing  in  some way  -  many
turn ing  to  the i r  on l ine  so lu t ions  or  mov ing
the i r  opera t ions  on l ine .

We  then  saw a  huge  uptake  in  peop le
open ing  on l ine  shops  in  a  b id  to  re ta in
the i r  revenue  and  serve  the i r  cus tomers .
For  those  who  had  never  so ld  on l ine
be fore  i t  was  a  s teep  l earn ing  curve  w i th
harsh  consequences  i f  no t  done  in  a  t ime ly
manner .  For  those  who  a l ready  so ld
on l ine ,  commun ica t ing  w i th  the i r
cus tomers  was  a  top  pr io r i t y ,  to  reassure
customers  and  ensure  the i r  bus iness ’ s
cash  f low .

The  t rans i t ion  to  se l l i ng  on l ine  fo r  many
bus inesses  hasn ’ t  a lways  been  w ide ly
adopted  and  due  to  the  c i rcumstances  o f
h igh  s t ree t  shops  be ing  c losed ,  we  asked
par t i c ipants  i f  they  a l so  had  a  br i ck  and
mortar  shop  as  we l l  as  the i r  on l ine  shop .  

26 .52% o f  par t i c ipants  answered  tha t  they
a lso  had  a  br i ck  and  mor tar  shop .  Wh i l e
our  cus tomer  base  i s  p redominant l y  on l ine
re ta i l  i t  was  in te res t ing  to  see  tha t  over  a
quar ter  o f  the  par t i c ipants  opera ted  a
phys ica l  shop  as  we l l .

ONLINE VS OFFLINE
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O N L I N E  V S  O F F L I N E
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Over a quarter of
respondents said they
also ran brick and
mortar shops
B r i c k  a n d  m o r t a r  c l o s u r e s

Th is  o f  course  meant  tha t  the i r  shops  were
c losed  and  the i r  on ly  o ther  source  o f
income was  the i r  on l ine  shop .

In teres t ing ly ,  o f  those  who  had  to  c lose
the i r  h igh  s t ree t  shops ,  62 .65% sa id  tha t
the  c losure  o f  the i r  shop  had  no  e f fec t  on
the i r  bus iness  on  a  sca le  f rom 1-10  (1
be ing  not  a f fec ted  and  10  be ing  very
a f fec ted) .  And  on ly  21 .48% sa id  tha t
c losure  had  a  ma jor  impact  on  the i r
bus iness ,  g i v ing  a  ra t ing  o f  9  o r  10 .

63% stated that closing
their brick and mortar
shop had no effect on
their business



O p e n i n g  o f  o n l i n e  s h o p s

The  c losure  o f  h igh  s t ree t  shops  meant  a
lo t  o f  bus inesses  who  never  had  a  need  to
se l l  on l ine  be fore ,  sudden ly  were  in  d i re
need  o f  open ing  an  on l ine  shop  and
qu ick ly  tu rned  to  the  in te rnet  to  p rov ide
answers .
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O N L I N E  V S  O F F L I N E

100% increase in
online orders for EKM
customers
We saw a  100% increase  in  on l ine  sa les  on
our  cus tomers '  shops  throughout
lockdown,  wh ich  was  a lmost  100% h igher
than  any  prev ious  B lack  F r iday  or  Cyber
Monday  l eve l s .  The  rush  o f  peop le  se t t ing
up  on l ine  shops  was  e i ther  as  an  ex tens ion
o f  the i r  b r i ck  and  mor tar  shop  or  as  a  new
venture  due  to  te rminat ion  or  hav ing  been
fur loughed .  I t  a l so  sparked  a  new t rend
for  se t t ing  up  bus inesses  in  the  m ids t  o f
lockdown.  Peop le  began  to  re l y  upon
themse lves  and  the i r  own  ta len ts  to  c rea te
income s t reams  and  tha t ’ s  where  on l ine
shops  came  in .

Research  f rom Growth  In te l l i gence  has
found  tha t  more  than  85 ,000  new on l ine
bus inesses  were  l aunched  over  the  pas t
four  months  and  bus inesses  in  near l y
every  sec tor  have  acce le ra ted  to  meet  the
growing  demand  fo r  on l ine  shopp ing .

In  the  ear l y  days  o f  the  lockdown,
adver t i se rs  pu l l ed  more  than  £1 .1b i l l i on  in
spend  resu l t ing  in  a  48% fa l l  i n  ad  spend .
Th is  i s  a  7 .5% decrease  f rom 2019  and  i s
ma in ly  due  to  the  l ack  o f  spend ing  on
t rad i t iona l  med ia .  The  news  o f  the  s tay  a t
home order  had  adver t i se rs  and  marketers
spooked  in i t i a l l y  w i th  many  sma l l  bus iness
owners  pu l l i ng  the i r  ads  too .

However ,  th i s  qu ick ly  changed  when  the
rea l i sa t ion  h i t  tha t  everyone  now needed
to  shop  on l ine  to  f i nd  the i r  i t ems .  Many
bus inesses  found  tha t  by  ac tua l l y
increas ing  the i r  ad  spend  ins tead  o f
pu l l i ng  i t ,  and  i so la t ing  the i r  aud ience
segments  fu r ther  to  c rea te  be t te r  ta rgeted

ads ,  they  were  ab le  to  inc rease  the i r  o rders
and  t ra f f i c  to  the i r  on l ine  shop .

For  many ,  espec ia l l y  the  par t i c ipants  o f  our
survey ,  dur ing  th i s  t ime  the i r  on l ine  shop
was  the  on ly  way  to  keep  genera t ing  income
and  some bus inesses  who  were  t rad i t iona l l y
br i ck  and  mor tar  had  to  come up  w i th
creat i ve  ways  to  serve  the i r  cus tomers
on l ine .

https://www.uktech.news/news/85000-businesses-launch-online-shops-as-lockdown-creates-digital-economy-boom-20200703
https://www.theguardian.com/media/2020/aug/04/uk-advertisers-spend-covid-lockdown-coronavirus


As  a  bus iness  who  advocates  fo r  o ther  sma l l  bus inesses ,  we  wanted  to  hear  the  thoughts
and  op in ions  o f  our  cus tomers  and  how the i r  l i ves  have  been  a f fec ted  by  COVID-19 .

S e n t i m e n t  b y  i n d u s t r y

Books  &  L i te ra ture  

100% o f  respondents  s ta ted  tha t  they  had  been  in  bus iness  fo r  10  years  o r  more .  Perhaps
somewhat  unexpected ly  75% o f  respondents  who  answered  s ta ted  tha t  they  had  a  br i ck
and  mor tar  shop  as  we l l  as  the i r  on l ine  shop  and  on ly  25% sa id  they  chose  to  c lose  the i r
on l ine  bus iness .  75% a lso  s ta ted  tha t  they  rece ived  add i t iona l  suppor t  to  he lp  the i r
bus iness  cont inue  func t ion ing .  

Bus iness  owners  w i th in  th i s  i ndus t ry  s ta ted  tha t  the i r  ma in  concern  was  cash  f low  in i t i a l l y
but  75% sa id  they  saw an  increase  in  sa les  dur ing  lockdown -  most  l i ke ly  due  to  the
increase  in  peop le  be ing  fu r loughed  and  hav ing  the  t ime  fo r  read ing .  

One  bus iness  owner  commented :  “ E x t r a  o r d e r s  w e r e  e x t r e m e l y  w e l c o m e .  I  a m  n o w
c o n c e r n e d  t h a t  t h e y  w i l l  d r o p  o f f  a g a i n ! ”
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T H O U G H T S  A N D  O P I N I O N S

THOUGHTS AND OPINIONS

Clo th ing  

With in  the  c lo th ing  indust ry ,  56% s ta ted  tha t  they  had  been  in  bus iness  fo r  10  years  o r
more  and  50% were  based  in  e i ther  London  or  the  South  West  o f  the  UK .  A  th i rd  o f
par t i c ipants  in  th i s  i ndus t ry  s ta ted  tha t  they  a l so  opera ted  a  br i ck  and  mor tar  shop
a longs ide  the i r  on l ine  shop .  Surpr i s ing ly  in  the  run-up  to  lockdown,  11% chose  to  c lose
the i r  on l ine  shops  as  we l l .

56% saw a decrease in sales during the lockdown
period with 11% reporting no changes
A huge  56% saw a  decrease  in  sa les  dur ing  the  lockdown per iod  w i th  on ly  11% repor t ing  no
major  changes  in  the i r  sa les .  P r imary  concerns  in  th i s  i ndus t ry  were  cash  f low ,  a  decrease
in  o rders  and  a  need  fo r  add i t iona l  suppor t .



“ I t  w a s  n o t  a s  b a d  [ a s ]  I  t h o u g h t  i t  w o u l d  b e  ( a s  t h e  b u s i n e s s  o w n e r ) .  S a l e s  w e r e  s t i l l
c o m i n g  t h r o u g h  b u t  o b v i o u s l y  t h o s e  w e r e  n o t  i n c r e d i b l e  t i m e s  s a l e s - w i s e .  T h e r e  w a s  a
h u g e  s a l e s  r u s h  j u s t  a f t e r  t h e  l o c k d o w n  e n d e d .  T a k e  c a r e . ”

“ S o m e  o f  t h e  q u e s t i o n s  a b o v e  d i d  n o t  a p p l y  t o  u s ,  t h e  m a i n  e f f e c t  w e  h a d  f r o m  C O V I D  w a s
t h a t  i t  d e l a y e d  u s  o p e n i n g  o u r  s h o p  f o r  t h r e e  m o n t h s  a s  w e  w e r e  u n a b l e  t o  g e t  o u r  s t o c k
w h e n  p l a n n e d ,  s o  t h e  m a i n  c o n c e r n  w a s  w h e n  c o u l d  w e  a c t u a l l y  s t a r t .  W e  h a d  c e r t a i n
e x p e n s e s  c o m i n g  o u t  s u c h  a s  w e b s i t e  p a y m e n t . ”

“ A s  t h i n g s  a r e  e a s e d ,  t h e r e  i s  n o  i n s t a n t  r e t u r n  t o  p r e - C O V I D  s a l e s .  T h e  n e x t  y e a r  w i l l  b e
a l m o s t  l i k e  s t a r t i n g  a g a i n .  W e  w i l l  a l l  n e e d  l a n d l o r d s  e t c  t o  b e  p a t i e n t  f o r  b i l l s  t o  b e
m e t . ”

“ I t ’ s  h e l l .  I  d o n ’ t  k n o w  i f  I  w i l l  m a k e  [ i t ]  t h r o u g h  t h e  w i n t e r .  N o  e v e n t s  m e a n  n o  m a r k e t
f o r  m y  p r o d u c t s .  I  a l s o  s e l l  a t  e v e n t s  w h i c h  d r i v e s  t r a f f i c  t o  m y  s i t e ”
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T H O U G H T S  A N D  O P I N I O N S

Home Improvement  &  Furn i sh ings  

50% o f  par t i c ipants  who  opera ted  w i th in  the  home improvement  and  fu rn i sh ings  indust ry
s ta ted  tha t  they  had  been  in  bus iness  fo r  10  years  o r  more  and  the  ma jor i t y  were  based  in
the  South  Eas t  o f  the  UK .  16 .67% s ta ted  tha t  they  a l so  opera ted  a  br i ck  and  mor tar  s tore
w i th  the  ma jor i t y  be ing  on l ine  on ly .  A  l a rge  ma jor i t y  o f  par t i c ipants ,  67% s ta ted  tha t  they
d idn ’ t  rece ive  add i t iona l  suppor t  to  keep  the i r  bus iness  runn ing  throughout  lockdown and
a l l  respondents  chose  to  keep  the i r  on l ine  bus iness  open .

67% didn’t receive additional support in this
industry to keep their business running 
Meanwh i le ,  87 .5% sa id  they  fe l t  f i nanc ia l l y  comfor tab le  enough  to  suppor t  themse lves
throughout  lockdown and  50% sa id  they  saw an  increase  in  sa les  -  i n te res t ing ly  enough  ¼
sa id  they  saw a  decrease  in  sa les  and  ¼ a l so  s ta ted  tha t  there  was  no  change .  The i r  ma jor
concerns  were  a  decrease  in  o rders  and  cash  f low .  

“Dur ing  the  lockdown,  we  were  not  a f fec ted  as  we  a re  100% on l ine .  I  am worr ied  about  the
economy a f te r  as  we  a re  see ing  ma jor  job  losses  e tc  and  the  e f fec t  th i s  w i l l  have  on  our
sec tor ,  hav ing  sa id  tha t  the  house  bu i ld ing  s ide  m ight  p i ckup”  

“ I t  has  been  a  ‘doom boom’  fo r  us  as  peop le  on  fu r lough  improved  the i r  homes  then  came
shopp ing  fo r  decor ,  w i th  no  compet i t ion  f rom the  h igh  s t ree t”  

“COVID-19  had  a  pos i t i ve  impact  on  my  on l ine  bus iness ,  more  peop le  had  t ime  to  browse
and  d i scover  my  s i te ,  more  peop le  were  decora t ing  and  look ing  fo r  f i n i sh ing  touches .  The
va lue  o f  my  orders  increased  and  I  had  t rade  enqu i r i es  f rom in te r io r  des igners  e tc .  

Most  o f  the  orders  rece ived  turned  out  to  be  bespoke ,  made  to  measure  e tc  but  the  s i te
i t se l f  had  grabbed  the i r  a t ten t ion  and  gave  them ideas .  I  am s t i l l  much  bus ie r  than  I  have
been  fo r  a  coup le  o f  years ,  though  I  had  worr ied  once  potent ia l  cus tomers  re turned  to  work
my  bus iness  l eve l  wou ld  dec l ine”



Jewe l le ry  /  Watches  

60% o f  par t i c ipants  w i th in  th i s  i ndus t ry
s ta ted  tha t  they  had  been  in  bus iness  fo r
10  years  o r  more  and  the  ma jor i t y  a re
based  in  the  South  Eas t  o f  the  UK  w i th  the
rema in ing  sp l i t  over  the  Nor th  West ,
M id lands  and  Wa les .  

40% noted  tha t  they  a l so  ran  a  b r i ck  and
mortar  shop  a longs ide  the i r  on l ine  shop .
The  ma jor i t y  o f  respondents  a l so  s ta ted
that  they  d idn ’ t  rece ive  any  add i t iona l
suppor t  th roughout  lockdown (80%)  and
¾ sa id  they  fe l t  they  were  ab le  to  suppor t
themse lves  f i nanc ia l l y .

There  was  an  even  sp l i t  be tween  those
who  saw an  increase  in  sa les  and  those
who  saw no  ma jor  changes  w i th  20%
stat ing  tha t  they  saw a  decrease  in  sa les .
The i r  ma jor  concerns  were  a  decrease  in
orders ,  cash  f low ,  and  bus iness  fund ing .  

“COVID-19  has  g i ven  us  p luses  and
minuses .  We  aren ’ t  ab le  to  do  the  bread
and  but te r  sa les ,  as  in  watch  bat te r ies ,
s t raps  and  repa i rs ,  bu t  the  pos i t i ve  i s  the
increase  in  on l ine  sa les”  

“A  lo t  o f  my  br i cks  and  mor tar  t rade  i s
l i nk ing  w i th  the  wedd ing  indust ry  so  a l l  my
br ida l  o rders  were  cance l l ed  fo r  the  year .
My  on l ine  bus iness  su f fe red  ma in ly  to  l ack
o f  o rders ,  when  peop le  a re  worr ied  about
the  month  they  tend  not  to  buy  j ewe l l e ry .  

A f te r  12  years  th i s  year  may  be  the  l as t  i f
th ings  don ' t  tu rn  a round  soon .  I ’ ve
s t rugg led  w i th  on l ine  v i s ib i l i t y  cons tant l y
los ing  out  to  the  b ig  compan ies  l i ke  eBay ,
Amazon  and  even  Wish .  I  can ’ t  a f fo rd
Goog le  o r  Facebook  Ads  and  have  to  re l y
on  what  I  can  do  fo r  f ree  on  soc ia l  med ia . ”

T H E  M A J O R I T Y  O F  B U S I N E S S  O W N E R S  I N
T H E  J E W E L L E R Y  /  W A T C H E S  I N D U S T R Y  S A W
A N  I N C R E A S E  I N  O N L I N E  S A L E S

E K M . C O M
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¾ of businesses in the
Jewellery / Watches
industry said they felt
they could financially
support themselves
throughout lockdown



Cra f ts  

There  was  an  even  sp l i t  be tween  respondents  in  th i s  i ndus t ry  s ta t ing  they  had  been  in
bus iness  fo r  e i ther  5-10  years  o r  10+ years  and  the  ma jor i t y  a re  based  in  the  M id lands ,
w i th  the  rema in ing  spread  over  the  UK .  

On ly  15% noted  tha t  they  a l so  ran  a  b r i ck  and  mor tar  shop  a longs ide  the i r  on l ine  shop
wi th  the  ma jor i t y ,  i n te res t ing ly  on ly  opera t ing  on l ine .  However ,  46% s ta ted  tha t  they  d id
rece ive  add i t iona l  fund ing  to  keep  the i r  bus iness  a f loa t  and  the  ma jor i t y  o f  those
respondents  sa id  they  fe l t  the  suppor t  rece ived  was  rea l l y  he lp fu l ,  g i v ing  a  ra t ing  o f  9  o r
10 .  For  those  who  d idn ’ t  rece ive  any  add i t iona l  suppor t ,  100% o f  the  respondents  sa id
they  fe l t  tha t  they  cou ld  f i nanc ia l l y  suppor t  themse lves  th roughout  lockdown.

A huge  92% sa id  they  saw an  increase  in  sa les  th roughout  lockdown,  unsurpr i s ing ly
peop le  were  on l ine  search ing  fo r  p ro jec ts  to  do  f rom home and  the  c ra f t  i ndust ry
de f in i te l y  bene f i ted  f rom th i s .  The i r  b igges t  concern  was  an  increase  in  o rders  shor t l y
fo l lowed  by  no  concerns .  

“Br i ck  and  mor tar  sa les  were  obv ious ly  down  desp i te  do ing  doors tep  de l i ve r ies ,  bu t  d id
have  a  r i se  in  on l ine  sa les”  

“Because  we  are  a  sew ing  shop ,  our  on l ine  sa les  rocketed .  Peop le  in  lockdown wanted  to
sew.  A l so  we  se l l  exac t l y  the  fabr i c  and  e las t i cs  needed  to  make  fabr i c    f ace  masks ,  so
demand  fo r  our  p roducts  fa r  exceeded  s ta f f  ava i l ab i l i t y  to  pack/d ispatch .  I t  was  good  to
be  busy ,  but  we  were  a l so  exhausted .  And  there  was  l i t t l e  t ime  fo r  the  owner  to  address
f inanc ia l  p lann ing  [and  the]  o ther  s ide  o f  the  bus iness  was  severe ly  impacted) .  We  are
worr ied  about  a  ‘ second  wave ’  and  how th i s  w i l l  a f f ec t  our  re ta i l  s tores”  

“ I ’m  amazed  a t  how busy  I  was ,  my  turnover  was  1000% h igher  than  average  across  my
EKM,  Amazon  and  eBay  s tores  wh ich  meant  I  needed  he lp  so  a l l  the  fu r loughed  fami l y
came on  board !”
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46% of respondents in the craft industry received
additional funding and rated the support a 9 or 10
in helpfulness



H e a l t h  &  B e a u t y  /  M a k e u p  &  C o s m e t i c s  

The  ma jor i t y  o f  par t i c ipants  tha t  s ta ted  they
were  in  the  Hea l th  &  Beauty  /  Makeup  &
Cosmet ics  indus t ry  had  been  in  bus iness  fo r
over  10  years  o r  more  (50%)  w i th  the
rema in ing  50% be ing  sp l i t  even ly  be tween  1-
2  years  and  3-4  years  in  bus iness .  ⅔  a re
based  in  the  m id lands  wh i l e  the  rema in ing
s ta ted  they  were  based  in  London .
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¼ of respondents in this
industry stated that they
didn’t feel able to
support themselves and
their business
Surpr i s ing ly  100% o f  respondents  in  th i s
indust ry  s ta ted  tha t  they  d idn ’ t  opera te  a
br i ck  and  mor tar  shop  a longs ide  the i r  on l ine
bus iness  and  no  respondents  repor ted  tha t
they  rece ived  any  add i t iona l  suppor t  fo r  the i r
bus iness .  

25% ment ioned  tha t  they  d idn ’ t  f ee l  they
were  ab le  to  suppor t  themse lves  w i thout
add i t iona l  suppor t  but  they  may  not  have
been  ab le  to  access  th i s  suppor t .  

Respondents  a l so  repor ted  tha t  they  saw an
increase  in  sa les  dur ing  lockdown w i th
peop le  search ing  fo r  the i r  i t ems  so le l y
on l ine ;  they  had  no  compet i t ion  f rom the
h igh  s t ree t .  

“We  were  very  lucky  to  f i nd  ourse lves  own ing
a  bus iness  tha t  was  more  in  demand  dur ing
COVID-19  a t  the  s ta r t .  I  know a  lo t  o f  sma l l
bus iness  owner  who  have  e i ther  gone  under
or  c losed  due  to  l ack  o f  bus iness”



F o o d  &  D r i n k  

42% o f  par t i c ipants  s ta ted  tha t  they  had
been  in  bus iness  fo r  10  years  o r  more
shor t l y  fo l lowed  by  those  who  sa id  they
had  on ly  been  in  bus iness  fo r  1-2  years
w i th  the  ma jor i t y  be ing  based  in  the  Nor th
West .

One  th i rd  a l so  s ta ted  tha t  they  a l so
opera ted  a  br i ck  and  mor tar  shop  and  43%
rece ived  add i t iona l  suppor t  to  he lp  them
throughout  the  lockdown w i th  none  o f  the
respondents  choos ing  to  c lose  the i r
bus inesses  a l together .  

And  ha l f  o f  the  respondents  w i th in  th i s
indust ry  s ta ted  tha t  they  fe l t  they  were
ab le  to  suppor t  themse lves  f i nanc ia l l y .
Un for tunate ly ,  71% noted  tha t  they
w i tnessed  a  decrease  in  sa les  dur ing  the
t ime  w i th  on ly  29% s ta t ing  tha t  they  saw
an  increase  in  sa les .

Par t i c ipants  in  th i s  i ndust ry  s ta ted  tha t
the i r  ma in  concerns  were  cash  f low  (71%) ,
bus iness  fund ing  (57%)  and  a  decrease  in
orders  (43%) .  

“ A s  s o m e o n e  w h o  h a s  s t a f f  a t  m y
p r e m i s e s ,  t h e r e  w a s  a  s e v e r e  l a c k  o f
g u i d a n c e  f o r  w e e k s .  I  s p e n t  h o u r s
r e a s s u r i n g  m y  s u p p l i e r s  a n d  m y
c u s t o m e r s .  I t  w a s  e x h a u s t i n g  a n d  I  s t i l l
t h i n k  t h e  w o r s t  o f  t h e  e c o n o m i c  t i m e s  a r e
y e t  t o  c o m e .  C O V I D ,  B r e x i t  a n d  h u g e  j o b
l o s s e s  a r e  g o i n g  t o  c o m b i n e  i n t o  a  h u g e
s h i f t  i n  c u s t o m e r  m i n d s e t  a n d
b e h a v i o u r . ”  

“ I n  o r d e r  t o  c l e a r  t h e  d a t e  m a r k e d  s t o c k
w e  h a d  t o  o p e n  t o  t h e  p u b l i c .  O u r  E K M
s h o p  w h i c h  o v e r  3  y e a r s  h a d  s e e n  l i t t l e
u s e  w a s  a d j u s t e d  f o r  p u b l i c  u s e  a n d
p u b l i c i s e d  t h r o u g h  s o c i a l  m e d i a .  T h e
r e s p o n s e  w a s  a m a z i n g .  M o s t  o f  o u r
r e d u n d a n t  ' s t o c k  i n  d a n g e r '  w a s  s h i f t e d
o v e r  t h e  f i r s t  f e w  d a y s  a n d  d e m a n d  f o r  t h e
s t o r e  c o n t i n u e d  t o  g r o w .  W e  h a v e  n o w
d e v e l o p e d  t h i s  i n t o  a  r e t a i l  a r m  o f  t h e
b u s i n e s s  a n d  o p e n e d  u p  a  c o m p l e t e l y  n e w
r e v e n u e  s t r e a m . ”
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43% received additional
support to help their
business stay afloat

P O S S I B L Y  O N E  O F  T H E  H A R D E S T  H I T
I N D U S T R I E S  F O U N D  T H E  A D D I T I O N A L
S U P P O R T  N E C E S S A R Y  T O  S U R V I V E



G a r d e n  /  O u t d o o r  

The  overwhe lming  ma jor i t y  o f  respondents  repor ted  tha t  they  had  been  in  bus iness  fo r  10
years  o r  more  and  most  o f  them are  based  in  the  South  Eas t  o f  the  UK .  Surpr i s ing ly  on ly
38% s ta ted  tha t  they  a l so  ran  a  b r i ck  and  mor tar  shop  w i th  the  ma jor i t y  be ing  on l ine
on ly .  

37% rece ived  add i t iona l  suppor t  wh i l s t  i n  lockdown w i th  12% choos ing  to  c lose  the i r
on l ine  shop .  O f  those  who  d idn ’ t  rece ive  add i t iona l  suppor t ,  100% repor ted  tha t  they  fe l t
they  cou ld  suppor t  the i r  bus inesses  f i nanc ia l l y  th roughout  th i s  per iod .  A l l  respondents
noted  tha t  they  saw an  increase  in  sa les  and  th i s  be ing  the i r  ma jor  concern  shor t l y
fo l lowed  by  cash  f low  (50%)  and  bus iness  fund ing  (33%) .
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50% of respondents stated that cash flow was a
major concern for them
“ I t  h a s  b e c o m e  v i t a l l y  i m p o r t a n t  t o  h a v e  o p e n  c o m m u n i c a t i o n s  w i t h  o u r  U K  s u p p l i e r s
e s p e c i a l l y  t h o s e  w i t h  U K  c a l l / c u s t o m e r  s e r v i c e s .  W e  l o v e  E K M  b e c a u s e  w e  h a v e  a
d e d i c a t e d  U K  b a s e d  m a n a g e r  t o  s u p p o r t  u s  d u r i n g  i s s u e s  a n d  w h o  i s  n o w  t r y i n g  t o  h e l p  u s
i m p r o v e  o u r  s h o p  o f f e r i n g . ”  

“ I n  M a r c h  I  h a d  C o v i d - 1 9  a n d  m y  b u s i n e s s  w a s  s h u t  d o w n  f o r  w e e k s  b u t  I  d e c i d e d  t o  o p e n
u p  o n l i n e  a n d  t h e n  h a d  m y  b u s i e s t  A p r i l  e v e r ! ”

S p o r t s  /  R e c r e a t i o n  

Over  ha l f  the  respondents  w i th in  th i s  i ndus t ry  s ta ted  tha t  they  had  been  in  bus iness  fo r
10  years  o r  more  and  were  most l y  based  in  the  Nor th  Eas t  o f  the  UK  and  Wa les .  89% noted
that  they  d id  not  opera te  a  b r i ck  and  mor tar  shop  and  on ly  11% in  th i s  i ndus t ry  chose  to
c lose  the i r  on l ine  shops .

⅓ felt that they couldn’t support themselves
financially during this period
Two th i rds  s ta ted  tha t  they  d id  rece ive  add i t iona l  suppor t  th roughout  lockdown wh i l s t  the
other  th i rd  noted  tha t  they  fe l t  tha t  they  cou ld  suppor t  themse lves  and  the i r  bus inesses
f inanc ia l l y .  Meanwh i le  over  ha l f  o f  respondents  noted  tha t  they  saw a  decrease  in  sa les
throughout  th i s  t ime ,  and  ⅓  saw  an  increase  in  sa les  w i th  the  rema in ing  not ing  no  change .
The i r  ma jor  concerns  were  a  decrease  in  o rders  (43%) ,  cash  f low  (28%)  and  no  concern
for  some  (28%) .  

“ B u s i n e s s  d e p e n d s  o n  p e o p l e  g o i n g  f i s h i n g .  A s  t h i s  d i d n ' t  h a p p e n  d u r i n g  l o c k d o w n  w e  h a d
a  d e c r e a s e  i n  o r d e r s .  L u c k i l y  t h i s  w a s  o n e  o f  t h e  f i r s t  s p o r t s  t o  b e  r e l a x e d  s o  w e  w e r e  n o t
a f f e c t e d  t o o  b a d l y  a n d  p r o b a b l y  b e n e f i t e d  a f t e r  t h e  e a s i n g  a s  p e o p l e  w e r e  a n x i o u s  t o  g e t
o u t  a n d  a b o u t  a g a i n .  O f  c o u r s e  w e  d o  n o t  k n o w  y e t  h o w  t h e  e c o n o m i c  d o w n t u r n  w i l l  a f f e c t
u s . ”  

“ I  w a s  s i t t i n g  o n  p l e n t y  o f  s t o c k ,  I  d o n ' t  e m p l o y  a n y o n e  a n d  w e  o w n  o u r  b u i l d i n g  s o  o u r
o v e r h e a d s  w e r e  q u i t e  l o w .  M y  o n l i n e  s t o r e  h a s  c e r t a i n l y  h a d  a  b o o s t  w i t h  m o r e  p e o p l e
d e c i d i n g  t o  s p e n d  m o n e y  t o  a l l o w  t h e m s e l v e s  t o  e n j o y  m o r e  w a t e r - b a s e d  a c t i v i t i e s  i n  t h i s
c o u n t r y . ”



T o y s  &  G a m e s  

Respondents  noted  tha t  th ree-quar te rs  o f  them had  been  in  bus iness  fo r  1-2  years  wh i l s t
the  rema in ing  had  been  in  bus iness  fo r  3-4  years  and  the  ma jor i t y  were  based  in  the
Mid lands  fo l lowed  by  the  Nor th  West  o f  the  UK  and  Wa les .
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Half of the respondents said that they felt
financially stable enough to support themselves
and their businesses
Al l  respondents  w i th in  th i s  i ndus t ry  repor ted  tha t  they  on ly  opera ted  on l ine  and  25%
stated  tha t  they  d id  rece ive  add i t iona l  suppor t  th roughout  th i s  t ime  and  ¼ d id  choose  to
c lose  the i r  on l ine  bus iness .  Meanwh i le ,  66% noted  tha t  they  fe l t  they  cou ld  suppor t  the i r
bus iness  f i nanc ia l l y  una ided  and  50% o f  the  respondents  sa id  tha t  there  was  an  increase
in  sa les  wh i l s t  the  rema in ing  were  sp l i t  be tween  a  decrease  in  sa les  and  no  change  a t  a l l .
Ma in  concerns  fo r  these  par t i c ipants  were  a  decrease  in  o rders  (50%) ,  cash  f low  (25%) ,
and  an  increase  in  o rders  (25%) .

“ I n i t i a l l y  i n  t h e  f i r s t  m o n t h  o f  l o c k d o w n  I  s a w  a  s p i k e  i n  o r d e r s  a s  p e o p l e  w e r e  b u y i n g
t h i n g s  t o  k e e p  t h e m s e l v e s  o c c u p i e d .  S i n c e  t h e n  o r d e r s  h a v e  d r o p p e d ,  I  s u s p e c t  d u e  t o
p e o p l e  b e i n g  f u r l o u g h e d  a n d  h a v i n g  l e s s  i n c o m e .  O v e r a l l  o r d e r s  a r e  u p  s l i g h t l y .
M a i n t a i n i n g  s t o c k  l e v e l s  h a s  b e e n  a  b i g  p r o b l e m  a s  s u p p l y  c h a i n s  a r o u n d  t h e  w o r l d  h a v e
b e e n  i m p a c t e d  d u e  t o  m a n u f a c t u r e r s  o p e r a t i n g  a t  r e d u c e d  c a p a c i t y  o r  s h u t t i n g  d o w n
c o m p l e t e l y  a s  w e l l  a s  t h e  i m p a c t  t o  s h i p p i n g .  M a n y  n e w  l i n e s  h a v e  b e e n  s e r i o u s l y
d e l a y e d . ”

We can  see  f rom these  responses  tha t  a l l  i ndus t r i es  have  been  a f fec ted  by  COVID-19 ,
some more  than  o thers  but  i t ’ s  i n te res t ing  to  know that  the  ma jor i t y  o f  respondents  fe l t
tha t  they  cou ld  f i nanc ia l l y  suppor t  themse lves  th roughout  th i s  -  a round  90%.

90% of respondents stated that they felt they
could support themselves financially
However ,  th i s  i s  no t  the  case  fo r  some  and  w i th  concerns  rang ing  f rom cash  f low  i ssues  to
s tock  ava i l ab i l i t y  and  fund ing  to  name a  few ,  the  fu ture  fo r  some  bus inesses  may  not  be  so
easy  to  pred ic t  go ing  fo rward .

“ I ' m  c o n c e r n e d  t h a t  t h i s  w i l l  b e  a  f u r t h e r  n a i l  i n  t h e  c o f f i n  o f  t h e  H i g h  S t r e e t  ( I  u s e d  t o
h a v e  a  b r i c k  &  m o r t a r  s h o p ) .  A l t h o u g h  t h e r e  a l s o  s e e m s  t o  b e  a  d r o p  o f f  i n  s a l e s  n o w
s h o p s  a r e  o p e n ,  s o  m a y b e  p e o p l e  w i l l  a p p r e c i a t e  t h e i r  l o c a l  s h o p s  m o r e  n o w ? ”



Dur ing  the  lockdown,  many  bus inesses
expressed  the i r  concern  fo r  the i r  f i nanc ia l
we l lbe ing  due  to  soc ia l  d i s tanc ing  ru les
and  the  s tay  a t  home order .  The
Government  responded  w i th  add i t iona l
suppor t  fo r  bus inesses  inc lud ing  a
fur lough  scheme for  emp loyees ,  add i t iona l
bus iness  loans  and  grants .

However ,  25% o f  par t i c ipants  w i th in  the
Hea l th  and  Beauty  indust ry  and  43%
wi th in  the  Food  and  Dr ink  indust r i es  f e l t
tha t  they  cou ldn ’ t  suppor t  themse lves
throughout  the  lockdown and  needed
add i t iona l  suppor t .  So  were  these
indust r i es  more  a f fec ted  by  the  impacts  o f
lockdown?  

Abso lu te ly .  Desp i te  these  par t i c ipants  a l so
hav ing  on l ine  bus inesses ,  s ta t ing  tha t  they
fe l t  they  cou ldn ’ t  suppor t  themse lves
w i thout  add i t iona l  government  suppor t
suggests  tha t  the  decrease  in  peop le ’ s
spend ing  hab i t s  had  an  adverse  e f fec t  on
bus inesses  w i th in  th i s  i ndust ry .

Th is  cou ld  be  due  to  the  ma jor i t y  o f  the i r
usua l  bus iness  be ing  done  in  the i r  b r i ck
and  mor tar  shop  and  the i r  cus tomers ’  l ack
o f  awareness  o f  the i r  on l ine  presence .  We
don ’ t  know for  sure  but  f rom our  research ,
these  indust r i es  seem to  have  been  more
a f fec ted  by  COVID-19 .
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SUPPORT

55% had no additional
government funding
We asked  our  respondents  i f  they  had  any
o f  th i s  add i t iona l  suppor t  to  wh ich  53 .79%
sa id  no  and  many  commented  tha t  they
s imp ly  cou ldn ’ t  access  the  fund ing  be ing
prov ided  or  f e l t  tha t  they  d idn ’ t  need  i t .

“ T h e r e  h a s  b e e n  a  v e r y  r e a l  i s s u e  w i t h
r e g a r d s  t o  a c c e s s i n g  t h e  B o u n c e  B a c k
l o a n  w h i c h  i s  e s s e n t i a l  f o r  b u s i n e s s e s  i n
o u r  s e c t o r  a n d  t h i s  h a s  s e v e r e l y  a f f e c t e d
o u r  c a s h  f l o w  a s  w e  h a v e  b e e n  o p e r a t i n g
a t  8 5 %  d o w n  o n  n o r m a l  v o l u m e s  a n d  a t
s o m e  p o i n t s  1 0 0 %  d o w n . ”

“ S o l e  t r a d e r  b u s i n e s s e s  t h a t  m a k e  l e s s
t h a n  £ 1 0 , 0 0 0  w e r e  o f f e r e d  n o  s u p p o r t . ”

For  those  who  d id  rece ive  suppor t ,  the
ma jor i t y  (35%)  s ta ted  tha t  on  a  sca le  f rom
0-10  the  suppor t  rece ived  was  not  he lp fu l ,
g i v ing  a  0  ra t ing .  Th i s  was  shor t l y
fo l lowed  w i th  22% o f  respondents  s ta t ing
that  the  suppor t  was  very  he lp fu l  and
ra t ing  i t  a  10 .  

However  fo r  the  par t i c ipants  o f  th i s
survey ,  i t  seemed  that  o ther  concerns  tha t
we  ta lked  about  prev ious ly  took  pr io r i t y
over  f i nanc ia l  suppor t  w i th  the  ma jor i t y  o f
them a l ready  se l l i ng  on l ine .  Par t i c ipants
were  a l so  asked  i f  they  fe l t  i f  they  were
ab le  to  f i nanc ia l l y  suppor t  themse lves
w i thout  any  add i t iona l  he lp  to  wh ich
90 .91% answered  yes .

90% stated they felt
they could financially
support themselves



Over  the  course  o f  the  lockdown we  saw
large  numbers  o f  bus inesses  s t rugg l ing  to
keep  up  w i th  on l ine  demand  as  shops  shut
the i r  doors  and  spend ing  increased .
Supp l i e rs  s t rugg led  to  ge t  sh ipments
de l i ve red  to  count r i es  a round  the  wor ld
and  some products  in  par t i cu la r  were
s imp ly  imposs ib le  to  f i nd  on l ine  or  in
s tore .

Demand  fo r  essent ia l  goods  skyrocketed ,
supermarkets  were  runn ing  out  o f
everyday  i tems  such  as  water ,  to i l e t  ro l l
and  so  on .  Th i s  i ssue  w i th  supp ly  and
demand  wasn ’ t  j us t  f e l t  by  the  b ig
corpora t ions  but  a l so  sma l l  bus inesses ,
so le  t raders  and  f ree lancers  a l l  ac ross  the
count ry .

“ T h e  m a i n  f a c t o r  i s  g o i n g  t o  b e  s t o c k
a v a i l a b i l i t y .  O u r  s u p p l i e r s  u s e  f a c t o r i e s  i n
S o u t h  A m e r i c a  a n d  t h e  F a r  E a s t  a n d  b o t h
a r e a s  h a v e  b e e n  h u g e l y  a f f e c t e d  b y  t h e
p a n d e m i c  a n d  m a n u f a c t u r i n g  h a s  b e e n
s t o p p e d  d u e  t o  t h e i r  l o c a l  l o c k d o w n s .  

T h i s  w i l l  a d d  c o n s i d e r a b l e  l e a d  t i m e s  e v e n
b e f o r e  t h e  c o n t a i n e r s  a r e  s h i p p e d ,  t h e
r e s u l t  i s  t h a t  w e  a r e  n o w  s e e i n g
a v a i l a b i l i t y  o f  s o m e  r a n g e s  e x t e n d e d  t o
N o v e m b e r  a n d  w e  f u l l y  e x p e c t  t h i s  t o
a f f e c t  m o s t  o f  o u r  p o r t f o l i o . ”

Dur ing  th i s  per iod ,  some products  were
s imp ly  unpurchasab le  and  w i th  the  wor ld
on  lockdown,  o ther  a reas  and  indust r i es
began  to  a l so  see  the  impact  o f  supp ly  and
demand .

SUPPLY AND DEMAND

W E  S A W  U N P R E C I D E N T E D  C H A N G E S  I N  T H E
S U P P L Y  A N D  D E M A N D  C H A I N
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A pos i t i ve  out look  fo r  some

The  impact  tha t  COVID-19 ,  the  supp ly  and
demand  i ssues  as  we l l  as  the  lockdown
had  on  bus inesses  a l l  over  the  wor ld  was
someth ing  tha t  we ’d  never  seen  be fore .
But  i t  wasn ’ t  a l l  doom and  g loom,  some
bus iness  began  to  th r i ve  and  had  the i r
bes t  year  to  da te .

“ I n  e a r l y  M a r c h  I  w a s  f e a r i n g  t h e  w o r s t ,
b y  t h e  e n d  o f  t h e  m o n t h  i t  w a s  c l e a r  t h a t
s a l e s  w e r e  i n c r e a s i n g  a t  a  r a t e  t h a t  w a s
u n p r e c e d e n t e d ! ”

“ W e  w e r e  v e r y  l u c k y  t o  f i n d  o u r s e l v e s
o w n i n g  a  b u s i n e s s  t h a t  w a s  m o r e  i n
d e m a n d  d u r i n g  C O V I D - 1 9  e s p e c i a l l y  a t  t h e
s t a r t .  I  k n o w  a  l o t  o f  s m a l l  b u s i n e s s
o w n e r s  w h o  h a v e  e i t h e r  g o n e  u n d e r  o r
c l o s e d  d u e  t o  l a c k  o f  b u s i n e s s . ”

“ W e  f e e l  s o  f o r t u n a t e  t h a t  w e  w e r e
a l r e a d y  o n  l i n e  a n d  r a n  o u r  b u s i n e s s  f r o m
h o m e  s o  w e  w e r e  a b l e  t o  c a r r y  o n .  A t  o n e
p o i n t  w e  w e r e  d i s p a t c h i n g  t r i p l e  o f  w h a t
w o u l d  b e  a  n o r m a l  y e a r  -  i t  w a s  c r a z y  f o r
a  w h i l e ! ”

We had  cus tomers  repor t ing
unprecedented  l eve l s  o f  sa les ,  some  say  2
or  3  t imes  more  than  prev ious  years .  Some
even  had  to  c lose  the i r  marketp laces  such
as  E tsy  and  Ebay  in  o rder  to  cope  w i th  the
demand .  Th i s  boom came f rom peop le  who
had  been  fu r loughed  a t  home or  were
work ing  f rom home and  were  look ing  fo r
th ings  to  keep  enter ta ined .  

The  b igges t  indus t ry  boom was  across ,
F i tness  and  We l lbe ing ,  Hobb ies  and  Cra f t s
and  more  as  peop le  ad jus ted  to  a  new way
o f  l i v ing  -  f rom home.  But  i t  wasn ’ t  a l l
sunsh ine  and  ra inbows  fo r  everyone  and
very  much  s t i l l  i sn ’ t .  For  some,  the
lockdown has  had  a  very  negat i ve  impact
on  the i r  bus iness  as  we ’ve  seen  f rom
supp ly  and  demand  i ssues ,  to  s imp ly  not
hav ing  the  cash f low

or  f i nanc ia l  suppor t  ava i l ab le  to  keep  the i r
bus iness  a f loa t .

Some,  have  sad ly  had  to  shut  the i r  doors
e i ther  temporar i l y  o r  permanent ly  due  to
the  pro longed  lockdown wh ich  has  o f
course  had  a  severe  impact  on  sma l l
bus inesses  and  the  economy.

“ A s  s o m e o n e  w h o  h a s  s t a f f  a t  m y
p r e m i s e s ,  t h e r e  w a s  a  s e v e r e  l a c k  o f
g u i d a n c e  f o r  w e e k s .  I  s p e n t  h o u r s
r e a s s u r i n g  m y  s u p p l i e r s  a n d  m y
c u s t o m e r s .  I t  w a s  e x h a u s t i n g  a n d  I  s t i l l
t h i n k  t h e  w o r s t  o f  t h e  e c o n o m i c  t i m e s  a r e
y e t  t o  c o m e .  C O V I D ,  B r e x i t  a n d  h u g e  j o b
l o s s e s  a r e  g o i n g  t o  c o m b i n e  i n t o  a  h u g e
s h i f t  i n  c u s t o m e r  m i n d s e t  a n d  b e h a v i o u r . ”

I t  seems  tha t  in  the  ear l y  days  the  l ack  o f
gu idance  was  worr i some for  most  wh i l e
more  recent l y  the  e f fec t  on  the  economy
has  been  in  the  fo re f ront  o f  peop le ’ s
minds .  But  i t ’ s  no t  jus t  bus iness  owners
that  a re  now see ing  the  e f fec ts ,  bu t  the
employees  tha t  they  had  to  fu r lough  as
we l l  as  those  who  have  los t  the i r  j obs
ent i re l y ,  w i th  perhaps  more  to  jo in  them.

THE IMPACT ON SALES
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E c o m m e r c e

I t ’ s  c l ear  tha t  the  wor ld  i s  changed  fo rever ,  as  i s  the  ecommerce  indust ry ,  and  where  some
may  not  have  be l i eved  they  needed  an  on l ine  presence ,  th i s  year  may  have  changed  the i r
m inds .  

On l ine  i sn ’ t  j us t  an  accessory  fo r  your  bus iness  but  i t  shou ld  be  a t  the  core  o f  d r i v ing  your
bus iness .  On l ine  has  become more  impor tant  now than  ever  be fore  and  may  have  prope l l ed
on l ine  shopp ing  and  re ta i l  qu i te  a  f ew  years  in to  the  fu ture .  We ’ re  see ing  new techno log ies
popp ing  up  to  reso lve  i ssues  found  w i th  shopp ing  on l ine  such  as  AR  and  VR ,  and  we ’ re  now
trans i t ion ing  to  a  wor ld  where  on l ine  shopp ing  i s  p re fe r red .  

We  who lehear ted ly  be l i eve  here  a t  EKM that  the  fu ture  i s  d ig i ta l  and  most  aspects  o f  our
l i ves  a re  now and  w i l l  cont inue  to  be  more  invo lved  w i th  d ig i ta l  t echno logy  in  the  fu ture
w i th  the  re ta i l  and  ecommerce  l andscapes  cont inua l l y  chang ing ,  adapt ing  and  improv ing .

B r i c k  a n d  m o r t a r

I s  th i s  i t  fo r  b r i ck  and  mor tar  shops?  We  don ’ t  th ink  so .  And  we  th ink  tha t  b r i ck  and
mortar  shops  need  to  be  a round  to  prov ide  a  comple te  exper ience  fo r  cus tomers .  Cho ice  i s
the  number  one  th ing  fo r  most  cus tomers ,  whether  tha t  be  choos ing  to  shop  on l ine  or  on
the  h igh  s t ree t ,  choos ing  qua l i t y  over  p r i ce  o r  choos ing  ava i l ab i l i t y .We  be l i eve  tha t  even
though  most  indus t r i es  w i l l  f u l l y  t rans i t ion  to  an  on l ine  sys tem,  b r i ck  and  mor tar  i s  s t i l l  an
in tegra l  par t  o f  the  cus tomer  journey  and  shou ldn ’ t  be  d i smissed .  I t  w i l l  s imp ly  evo lve  to
meet  new techno log ica l  advancements ,  c rea te  new oppor tun i t i es  fo r  bus inesses  go ing
forward .

*Survey  based  on  a  to ta l  o f  132  anonymous  par t i c ipants  f rom the  EKM cus tomer  base
surveyed  be tween  June  and  Ju ly  2020 .  For  more  in fo rmat ion  o r  da ta  reques ts  f rom th i s
survey  p lease  contac t  marke t ing@ekm.com.

LOOKING FORWARD
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