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From what  seemed  l i ke  a  temporary  e f fec t  on
bus iness  to  now mov ing  onto  a  more
permanent  change .  The  l as t  12  months  have
shown us  and  the  wor ld  tha t  on l ine  i s  the  way
forward  not  on ly  fo r  re ta i l  bu t  bus inesses  a l l
over .

We ’ve  seen  f i r s t  hand  the  h ighs  and  the  lows
o f  what  th i s  v i rus  has  done  f rom both  a
bus iness  perspect i ve  and  a  persona l  one .
F rom peop le  be ing  made  redundant ,  h igh
s t ree t  s tores  c los ing  the i r  doors
permanent l y ,  and  bus inesses  be ing  bought
out .  The  l andscape  o f  re ta i l  and  ecommerce
has  changed  fo rever ;  some  may  say  fo r  the
bet te r  some  may  not .  But  one  th ing  i s
comple te ly  c lear  -  ecommerce  w i l l  d r i ve  the
wor ld  fo rward .

The  pas t  12  months  haven ’ t  j us t  changed  the
landscape  o f  re ta i l  bu t  we ’ re  now see ing  the
impact  on  consumer  behav iour ,  i nc lud ing
spend ing  hab i t s ,  the  impact  tha t  med ia  such
as  popu lar i sed  TV  shows  are  hav ing  on  sa les
and  so  much  more .

A t  th i s  t ime ,  the  UK  i s  s t i l l  i n  l ockdown and
uncer ta in ty  s t i l l  l ooms  over  us .  But  i t ’ s  the
tenac ious  dr i ve  o f  UK  bus iness  owners ,  new
and  es tab l i shed  tha t  a re  he lp ing  to  suppor t
the  UK  economy.  

M id-2020  EKM surveyed  i t s  cus tomer  base ,
ask ing  fo r  the i r  thoughts ,  exper iences  and
op in ions  on  the  impact  o f  COVID-19  on  the i r
bus iness .  Our  p rev ious  repor t  exp lored  the
immed ia te  e f fec ts  tha t  the  UK  lockdown and
COVID-19  had  on  bus inesses ,  tha t  account
for  99 .9% o f  the  UK ’s  bus iness  popu la t ion ,
w i th  m ixed  but  s t i l l  pos i t i ve  resu l t s .

We  be l i eve  tha t  i t ’ s  impor tant  as  a  sma l l
bus iness  advocate  ourse lves  to  check- in  and
re-eva lua te  the  impact  UK  bus inesses  a re
exper ienc ing .  Wh ich  i s  why  we  re-surveyed
our  cus tomer  base  to  see  how the  second  and
th i rd  lockdowns ,  the  t i e red  sys tem and  Brex i t
amongst  o ther  th ings  had  impacted  the i r
wor ld .

A foreword from CEO
Antony Chesworth

I  hope  tha t  these  resu l t s  p rov ide  you  w i th  a
c lear  p i c ture  o f  what  UK  bus iness  owners  a re
exper ienc ing  and  the  cha l l enges  they  face  every
day .  And  l e t ’ s  no t  fo rget  to  suppor t  your  loca l
bus inesses  as  much  as  poss ib le  in  2021 .

https://www.business-live.co.uk/retail-consumer/list-shops-fallen-administration-2020-18177619
https://www.retail-week.com/fashion/boohoo-snaps-up-arcadias-remaining-brands/7036756.article?authent=1
https://www.ekm.com/blog/covid-19-the-impact-on-uk-businesses/
https://www.fsb.org.uk/uk-small-business-statistics.html
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I N T R O D U C T I O N

EKM  set  out  once  aga in  to  invest igate

and  report  the  ef fects  of  COVID - 19 ,  UK

lockdown  res t r ic t ions  and  Brex i t  i s

hav ing  on  UK  bus inesses .  We  surveyed

our  customer  base ,  s ix  months  on  f rom

our  prev ious  survey ,  ask ing  them  about

the i r  thoughts ,  exper iences  and

opin ions .  

We  took  a  focus  on  the  UK  lockdown ,

supply  and  demand  and  Brex i t  as  these

were  the  most  highl ighted  factors

in f luenc ing  the i r  bus inesses .

Deta i led  in  th i s  report  are  the  resu l t s

f rom  our  customers ’  anonymous

answers  which  have  prov ided  us  with

great  ins ight  in to  how  they ’ re  cur rent ly

be ing  af fected .

EKM  i s  the  highest  rated  ecommerce

plat form  in  the  UK  and  has  helped  over

80 ,000  bus inesses  se l l  onl ine  s ince

2002 .  We  bel ieve  that  everyone  should

do  what  they  love  which  i s  why  we  fee l

that  i t  i s  important  to  research  how

bus inesses  are  af fected  by  COVID - 19 ,

Brex i t  and  more .

INTRODUCTION



O V E R V I E W

OVERVIEW

Over  the  past  12  months ,  a lmost  every

part  of  our  l i ves  has  been  af fected  by

COVID - 19  and  the  subsequent  impacts

i t  had .  From  the  beginning  where

many  bus inesses  and  ind iv idua ls

sought  support  f rom  our  government

to  the  in t roduct ion  of  a  t ie red  sys tem

that  le f t  an  a i r  of  confus ion  and

uncerta inty  fo r  what  the  future  held .

UK  bus iness  owners  have  seen

dramat ic  changes  over  the  past  12

months ,  so  th i s  report  wi l l  focus  on

the  impact  of  COVID - 19 ,  s ix  months

on  f rom  our  prev ious  survey  the

impacts  of  lockdown  res t r ic t ions  as

wel l  as  how  Brex i t  has  af fected  UK

bus inesses .

The  major i ty  of  part ic ipants  operated

the i r  bus iness  onl ine  only  as  expected

however  there  was  an  increase  in

par t ic ipants  who  ran  both  a  br ick  and

mortar  shop  as  wel l  as  an  onl ine  shop ,

now  at  42 .8%.  The  part ic ipants  a lso

worked  across  a  wide  range  of

indust r ies  and  locat ions  with in  the

UK .

We ’ re  now  going  to  deep  dive  in to

the i r  responses ,  composed  of

thoughts ,  opin ions  and  exper iences

and  take  a  better  look  at  how  the

landscape  of  ecommerce  has

changed ,  how  th i s  change  wi l l  af fect

the i r  bus iness  now  and  in  the  future .
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Over  the  past  6  months ,  EKM  has  seen

an  increase  in  the  adopt ion  of  se l l ing

onl ine .  Pr imar i l y  due  to  the  impacts  of

the  coronav i rus  but  the  wor ld  of  onl ine

reta i l  has  been  growing  s teadi l y  fo r

some  t ime ,  but  has  seen  exponent ia l

growth  recent ly .  

Accord ing  to  ONS  ( the  Off ice  fo r

Nat iona l  Stat i s t ics )  in  February  2020

internet  sa les  as  a  percentage  of  tota l

reta i l  sa les  s tood  at  19 . 1% and  quick ly

jumped  to  32 .8% in  May  2020  and

spiked  aga in  in  November  to  36 .2% -

the  highest  ever  i t ’s  ever  been .

41 .8% of  part ic ipants  answered  that

they  a lso  owned  a  br ick  and  mortar

shop .  

Whi ls t  a  l a rger  percentage  than  the  l as t

survey ,  we  a lso  had  more  part ic ipants

th i s  t ime .  However ,  i t ’s  in terest ing  to

note  that  even  though  most  non -

essent ia l  bus inesses  are  c losed ,  owners

are  reta in ing  the i r  br ick  and  mortar

premises .

I s  th i s  l i ke ly  to  change  i f  they  are  not

a l lowed  to  re -open  soon ?  Would  more

bus iness  owners  embrace  the

ecommerce  path  going  fo rward  to

reduce  the i r  overheads ;  or  wi l l  the i r

br ick  and  mortar  shop  boom  i f  they ’ re

permit ted  to  open ?

O N L I N E  V S  O F F L I N E

ONLINE VS OFFLINE

Over 40% of participants stated
that they ran a brick and mortar
shop
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https://www.ons.gov.uk/businessindustryandtrade/retailindustry/timeseries/j4mc/drsi


Brick and mortar  c losures

We ’ve  unfor tunate ly  seen  many  bus inesses  c los ing  the i r  doors  fo r  good ,  f rom  smal l

independents  to  l a rge  corporat ions .  The  death  of  the  high  s t reet  has  never  been

more  apparent .  

For  those  part ic ipants  who  answered  that  they  ran  br ick  and  mortar  shops ,  95%

s tated  that  they  have  reta ined  the i r  br ick  and  mortar  premises  and  have  no  plans  to

c lose  them .  I t  seems  that  most  br ick  and  mortar  bus iness  owners  are  s t i l l  able  to

reta in  the i r  phys ica l  shops  even  12  months  af ter  the  in i t ia l  impact .

Near ly  a l l  of  those  with  br ick  and  mortar  shops  have  reta ined  and  have  no  plans  on

clos ing

With  a  remain ing  3% s tat ing  that  they  are  cons ider ing  c los ing  the i r  br ick  and  mortar

bus inesses  permanent ly  to  move  onl ine  and  the  other  2% s tat ing  that  they  have

a l ready  c losed  the i r  br ick  and  mortar  with  no  plans  to  reopen .

The  search  in tent  on  Google  t rends  fo r  ‘onl ine  bus iness ’  has  seen  a  s ign i f icant  upl i f t

f rom  2019  leve l s .  Accord ing  to  Stat i s ta  the  va lue  of  onl ine  reta i l  sa les  in  the  UK  was

around  £99 .31  bi l l ion  in  2020  -  a  huge  jump  of  about  £23 .27  bi l l ion .

B R I C K  A N D  M O R T A R  C L O S U R E S
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This  i sn ’ t  surpr i s ing  cons ider ing  the  lockdown  res t r ic t ions  put  in  place  and  the

c losure  of  br ick  and  mortar  shops .  People  needed  to  f ind  the i r  products  onl ine  but  i t

wasn ’ t  s imply  a  temporary  change .  More  and  more  people  are  now  shopping  onl ine

than  ever  before  and  i t  doesn ’ t  look  l i ke  i t ’s  going  to  change  too  much  once  br ick

and  mortar  shops  reopen .

https://www.statista.com/statistics/315506/online-retail-sales-in-the-united-kingdom/


The UK lockdown

There  has  been  a  substant ia l  sh i f t  in  the  way  people  shop .  I t ’s  become  more

commonplace  fo r  people  to  f ind  i tems  onl ine  and  consumers  are  now  becoming

accustomed  to  f ind ing  what  they  want ,  fo r  the  pr ice  they  want  and  gett ing  i t

de l i vered  s t ra ight  to  the i r  door .

This  i sn ’ t  jus t  fo r  products  you ’d  expect  to  buy  onl ine  but  the  weekly  shop  as  wel l  as

serv ices  such  as  personal  s ty l ing  and  much  more .  There ’s  one  th ing  that ’s  now

changed  fo rever  and  that ’s  how  we  ut i l i se  technology .  We  have  a l l  been  able  to

cont inue  our  l i ves  f rom  the  comfort  of  our  own  homes  -  most ly .  This  i s  something

that  we  don ’ t  expect  to  change  going  fo rward  but  we  do  expect  to  evo lve  and

improve  over  t ime ;  part icu lar l y  when  i t  comes  to  shopping .

The  past  12  months  and  i t s  chal lenges  have  fo rced  most  bus iness  owners  to  pivot

how  they  operate  and  explore  new  avenues  of  reaching  customers .  Some  have  gotten

rea l l y  creat ive  at  how  they  do  th i s  and  fo r  some ,  s imply  hav ing  an  onl ine  presence  i s

enough .  We ’ve  seen  more  opportuni t ies  fo r  UK  bus inesses  onl ine  th i s  year  than  ever

before .  Brand  new  bus inesses  are  being  founded  f rom  people 's  pass ion  to  turn  the i r

hobbies  in to  a  bus iness  or  f rom  more  unfor tunate  c i rcumstances .  L ike  the  number  of

redundancies  made  in  2020  which  i s  now  worse  than  rates  back  in  2008 .  People  are

tak ing  the i r  careers  and  incomes  in to  the i r  own  hands  and  more  bus inesses  are

be ing  created  than  ever  before  -  with  th i s  t rend  set  to  cont inue .

Near ly  hal f  of  our  part ic ipants  s tated  that  they  had  seen  an  increase  in  sa les  over  the

past  year  with  45% s tat ing  that  they  saw  no  adverse  ef fects  to  the i r  bus iness  f rom

the  UK  lockdowns .

T H E  U K  L O C K D O W N
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Nearly half  of the participants
reported an increase in sales
over the past 12 months

An  ext raord inary  resu l t  given  the  c i rcumstances  and  th i s  a lso  demonst rates  the

power  of  ecommerce  when  operat ing  in  the  r ight  indust ry .  However  32% of

par t ic ipants  reported  a  decrease  in  sa les ,  whi l s t  20% reported  no  major  changes .  

This  resu l t  however ,  i s  taken  f rom  bus iness  owners  across  many  indust r ies ,  where

some  wi l l  be  more  af fected  than  others .  We  wi l l  look  in to  each  indust ry  in  more

depth  l a ter  on  in  the  report .

We  a lso  asked  our  part ic ipants  what  concerns  they  had  with  regards  to  the i r

bus iness  and  whi l s t  we  had  an  overwhelming  amount  of  other  more  spec i f ic

responses  the  number  1  concern  fo rm  part ic ipants  was  a  decrease  in  orders  (30 .7%)

fo l lowed  c lose ly  by  cash  f low  (29%) ,  an  increase  in  orders  (20 . 1%) and  f ina l l y

bus iness  funding  ( 14%) .

https://www.ekm.com/blog/putting-the-style-back-into-wardrobes-with-martine-alexander/
https://www.ekm.com/blog/how-to-monetize-your-hobbies-with-5-real-life-examples/
https://www.ons.gov.uk/employmentandlabourmarket/peoplenotinwork/redundancies/timeseries/beir/lms
https://smallbusiness.co.uk/2020-set-to-be-record-year-for-new-companies-created-2551479/


“None.  We’ve been too busy”

“Delays  of  del iver ies  f rom suppl iers  with  out  of  stock problems”

“We sel l  through retai lers .  Many of  them are  c losed.  Our  onl ine business  has
helped us  to  surv ive”

We  a lso  asked  about  any  other  ef fects  of  the  UK  lockdown  and  COVID - 19  res t r ic t ions .

Many  bus inesses  could  only  of fer  del i very  at  31% and  second  to  that  was  that  many

bus iness  owners  had  to  fu r lough  s ta f f  (25%) .  Fol lowed  by  those  who  could  only  of fer

c l ick  &  col lect  serv ices  ( 14%) and  those  who  had  to  c lose  complete ly  ( 10%) .

The  top  resu l t  fo r  th i s  quest ion  was  that  45% of  part ic ipants  had  no  other  ef fects  to

the i r  bus iness  because  of  lockdowns  and  res t r ic t ions .

T H E  U K  L O C K D O W N
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45% of participants saw no
effects from UK lockdowns and
COVID-19 restrictions
I t  seems  that  whether  you ’ve  blossomed  or  not  over  the  past  12  months  has  re l ied

heav i l y  upon  many  di f fe rent  factors  inc luding  your  indust ry ,  what  k ind  of  products

you  se l l  as  wel l  as  your  market ing  s t rategy ,  given  the  changes  with in  the  ecommerce

and  reta i l  indust ry .



The  end  of  2020  a lso  marked  the  end  of

the  t rans i t ion  per iod  fo r  the  UK  leav ing

the  EU .  Bus inesses  have  been  prepar ing

for  th i s  date  fo r  many  months  and  in

the  run -up  to  i t ,  the  in format ion

ava i lab le  perhaps  added  to  the

confus ion  about  what  UK  bus iness

owners  needed  to  do  to  prepare .

We  asked  our  part ic ipants  about  how

Brex i t  has  af fected  the i r  bus iness  in  the

run -up  to  the  end  of  the  t rans i t ion

per iod  and  beyond .  64% of  part ic ipants

s tated  that  they  had  exper ienced

delays  in  res tock ing  i tems  with in  the

past  12  months .  Report ing  delays  of  jus t

a  few  days  (6%) ,  a  few  weeks  (44%) ,  a

few  months  (28%) and  three  months  or

longer  (22%) .

However ,  64% are  report ing  that  sa les

vo lumes  to  customers  based  in  the  EU

are  roughly  the  same ,  whi l s t  34% are

report ing  that  sa les  have  s ign i f icant ly

decreased .

Whi ls t  th i s  and  many  other  aspects  of

th i s  report  are  heav i l y  based  on  what

indust ry  the  part ic ipant  operated  in ,  we

can  see  how  th i s  i s  af fect ing  and

shaping  the  way  we  both  operate  with

the  EU ,  how  bus inesses  are  deal ing  with

i t .

6% of  respondents  a lso  s tated  that

changes  to  t rade  credi t  te rms  by  the i r

suppl ie rs  had  harmed  the i r  cash  f low

over  the  past  12  months .  Something

that  impacts  smal l  bus inesses .

Alongs ide  th i s  over  one - th i rd  of

respondents  noted  that  sa les  vo lumes

s ince  the  end  of  the  t rans i t ion  per iod

have  s ign i f icant ly  decreased .

Meanwhi le ,  64% s tate  that  sa les

vo lumes  are  roughly  the  same .  This

could  be  dependent  upon  indust ry  type

as  wel l  as  product  type ,  and  suppl ie r .  

But  th i s  has  impacted  18% of

respondents  who  s tate  that  they  have

switched  or  are  look ing  to  swi tch  to

non -EU  suppl ie rs  fo r  some  products .

B R E X I T

BREXIT

Nearly half  of
respondents reported
delays in being able
to restock products
for a few weeks
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18% of respondents
are looking to or
have switched
suppliers



F I N A N C E

FINANCE
The  ef fects  of  COVID - 19  and  the  resu l t ing  lockdowns  that  the  UK  government  has

implemented  over  the  l as t  12  months  have  had  a  severe  impact  on  everyone 's

f inances .  Even  with  support  l i ke  the  fu r lough  scheme  in t roduced ,  whi l s t  only

rece iv ing  a  port ion  of  the i r  regular  pay ,  people  were  put  in to  f inanc ia l  worry .

Unfor tunate ly  fo r  some ,  th i s  a lso  resu l ted  in  them  los ing  the i r  jobs ,  fo r  bus iness

owners ,  los ing  the i r  s ta f f ,  the i r  s tab i l i t y  and  fo r  some  much  more  than  that .

Respondents  of  the  survey  were  a lso  asked  i f  they  had  defer red  any  taxes  due  over

the  past  12  months ,  i .e .  defer r ing  the  31s t  Ju ly  payment  on  account  or  enter ing  in to  a

T ime  to  Pay  ar rangement  with  HMRC  (Her  Majesty ’s  Revenue  and  Customs ) .  An

overwhelming  major i ty ,  around  86%,  answered  no  to  th i s  quest ion .

With  the  r i se  of  onl ine  payments  increased  tenfo ld  dur ing  th i s  t ime  and  adopt ion  of

buy  now  pay  l a ter  opt ions  much  more  widely  accepted  -  we  wanted  to  know  how  our

customers  fe l t  about  th i s  and  i f  they  were  planning  on  adopt ing  a  buy  now  pay  l a ter

opt ion  on  the i r  onl ine  shop .

15% reported  that  they  had  a l ready  in t roduced  buy  now  pay  l a ter  and  1 1% are

planning  to .  However ,  near ly  three -quarters  (74%) have  not  and  are  not  planning  to

int roduce  buy  now  pay  l a ter  on  the i r  onl ine  shop .
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Clear ly ,  the  af ter -ef fects  of  Brex i t ,  COVID - 19  and  the  UK  lockdowns  are  a l l  hav ing

adverse  ef fects  on  UK  bus inesses .  But  how  are  these  af fect ing  ind iv idua l  indust r ies ?

The  f i r s t  lockdown  saw  the  c losure  of  of f ices ,  schools ,  high  s t reet  shops  and  more

with  everyth ing  moving  to  work ing  f rom  home  pract ices  and  onl ine  so lut ions .  When

some  res t r ic t ions  were  l i f ted ,  some  high  s t reet  shops  were  a l lowed  to  reopen  with

some  condi t ions  but  the  unknown  of  the  COVID - 19  v i rus  was  s t i l l  putt ing  pressure  on

foot fa l l .

Accord ing  to  the  ONS  (Off ice  fo r  Nat iona l  Stat i s t ics ) ,  overa l l  foot fa l l  dropped  to  38%

of  the  leve l  seen  in  the  same  week  of  the  prev ious  year  in  January  of  2021 .  This  i s

s t i l l  higher  than  the  in i t ia l  drop  in  foot fa l l  to  less  than  20% in  Apr i l  2020 .

But  i t  i sn ’ t  too  promis ing  fo r  UK  high  s t reets  regard less  of  whether  they ’ re  a l lowed

to  open  with in  the  next  6  months  as  the  UK ’s  Pr ime  Minis ter ,  Bor i s  Johnson  set  out

in  his  roadmap .

People  may  s t i l l  be  caut ious  of  shopping  in -s tore  af ter  the  21s t  of  Ju ly  2021 ,  which

may  s t i l l  af fect  foot fa l l  leve l s  compared  to  prev ious  years .  People  have  a lso  become

accustomed  to  purchas ing  the i r  i tems  onl ine  over  the  l as t  12  months .

T H O U G H T S  A N D  O P I N I O N S

THOUGHTS AND
OPINIONS
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Many  of  them  may  have

discovered  the  convenience  of

order ing  onl ine  and  cont inue  to

do  so .

This  wi l l  aga in  have  a  resu l t  on

any  phys ica l  br ick  and  mortar

bus inesses  that  haven ’ t  had  to

c lose  the i r  doors  as  of  yet .  But  as

we ’ve  a l ready  seen  a  lo t  of

bus inesses  in  the  events ,

hospi ta l i t y  and  beauty  indust r ies

have  unfor tunate ly  had  to  c lose

the i r  doors  -  some  fo r  good .

Whi le  we ’ re  s t i l l  hoping  that  a l l

c losed  sectors  of  the  UK  economy

wi l l  be  able  to  re -open  by  the  21s t

o f  June  2021 ,  le t ’s  now  look  back

at  how  these  indust r ies  have  been

af fected  over  the  l as t  6 - 12  months

in  more  depth .  

https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/2021#:~:text=UK%20footfall,week%20ending%2012%20April%202020).
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/06august2020#footfall
https://www.bbc.co.uk/news/uk-56158405


Automotive

Bus inesses  in  the  Automot ive  indust ry  reported  that  72% had  been  in  bus iness  fo r

ten  years  or  more ,  17% between  5  and  10  years  and  1 1% were  in  the i r  f i r s t  year  of

bus iness .  The  major i ty  of  respondents  in  th i s  indust ry  were  located  in  the  South

East ,  short l y  fo l lowed  by  the  West  Midlands ,  Yorks  and  Humber  and  the  North  East .

Unsurpr i s ing ly ,  45% of  respondents  reported  that  they  owned  both  an  ecommerce

bus iness  and  a  br ick  and  mortar  bus iness .  With  88% reta in ing  the i r  br ick  and  mortar

premises  with  no  plans  to  c lose  whi l s t  the  remain ing  12% are  cons ider ing

permanent ly  c los ing  the i r  br ick  and  mortar  premises  to  move  to  onl ine  only .
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88% plan to retain their brick
and mortar premises with no
plans to close
This  of  course  has  been  a  resu l t  of  the  UK  lockdown  and  COVID - 19  res t r ic t ions

however ,  39% s tates  that  they  saw  an  increase  in  sa les  over  the  past  year ,  27%

reported  a  decrease  and  33% reported  no  major  change  in  the i r  sa les  leve l s .

Respondents  in  th i s  indust ry  s tated  that  the i r  biggest  concerns  throughout  the

pandemic  were  sp l i t  mainly  between  bus iness  funding ,  an  increase  in  orders  and  a

decrease  in  orders .  Short l y  fo l lowed  by  cash  f low  and  others  which  inc luded  ‘s tock

shortages ’  product  supply ’  and  ‘no  other  concerns ’ .

Hal f  of  the  respondents  in  th i s  indust ry  reported  no  ef fects  on  the i r  bus iness  due  to

the  lockdowns  and  COVID - 19  res t r ic t ions .  Whi ls t  33% reported  that  they  had  to

fur lough  s ta f f  and  28% could  only  of fer  del i very .

Over  50% a lso  reported  that  they  had  exper ienced  delays  in  res tock ing  in  the  past  12

months  and  40% s tated  delays  of  a  few  months ,  30% s tated  a  few  weeks .  20% s tated

a  few  days  and  10% s tated  three  months  or  longer .

Over half  of the respondents in
this industry reported delays in
restocking products
Whi ls t  the  major i ty  of  respondents  s tated  that  the i r  sa les  vo lumes  of  purchases  f rom

customers  based  in  the  EU  were  roughly  the  same ,  28% reported  that  sa les  to  EU

customers  had  decreased  whi le  1 1% s tated  sa les  had  increased .

As  a  resu l t  of  th i s ,  22% have  swi tched  or  are  look ing  to  swi tch  to  non -EU  suppl ie rs

for  some  products  and  39% are  not .  39% a lso  s tate  that  th i s  quest ion  does  not  apply

to  them ,  most  l i ke ly  due  to  sourc ing  products  f rom  with in  the  UK  or  elsewhere .



The  r i se  in  costs  of  sourc ing  and  sh ipping  products  to  and  f rom  the  EU ,  16% s tated

that  they  were  going  to  absorb  the  addi t iona l  costs  in to  the  bus iness  whi l s t  16%

were  going  to  pass  a l l  the  costs  onto  the i r  customers .  However ,  hal f  s tated  that  they

were  going  to  approach  with  a  combinat ion  of  both .

“Sales  dropped in  the f i rst  few weeks of  each lockdown but  then increased
quite  considerably  afterwards  so  i t  a l l  evened out .”

“The lockdown has f inal ly  g iven me t ime/motivat ion to  revamp the website  with
your  evolut ion team.  I  fee l  the shi f t  to  onl ine se l l ing/buying as  a  d i rect  result  of
Covid  wi l l  not  decl ine  once we return to  normal .  Brexit  i s  a  d isaster  for  me -  I
have traded with  Europe for  30 +  years  and remember  before  we had open
borders  -  i ts  a  real  massive  backwards step and going to  cause onl ine se l l ing
problems to  EU countr ies  for  many years  to  come.  A  b ig  thanks to  a l l  at  EKM for
their  help  in  these di f f icult  t imes .”
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Books & L i terature

Of  those  in  the  Books  &  L i te rature  sector ,  63% reported  that  they  had  been  in

bus iness  fo r  10  years  or  more .  With  a  quarter  being  in  bus iness  between  5  and  10

years  and  12% being  in  the i r  f i r s t  or  second  year  of  bus iness .

A  quarter  of  respondents  noted  that  they  were  located  in  the  West  Midlands  with

the  res t  of  the  respondents  being  evenly  sp l i t  between ,  the  North  West ,  East

Mid lands ,  South  West ,  East  Angl ia ,  London  and  the  South  East  of  the  UK .

Only  a  quarter  reported  that  they  a lso  owned  a  br ick  and  mortar  bus iness  whi l s t  the

major i ty  were  onl ine -only  bus inesses .  However ,  hal f  of  those  who  own  br ick  and

mortar  premises  s tated  that  they  had  to  c lose  and  do  not  plan  on  re -opening .  Whi le

the  other  hal f  have  reta ined  the i r  br ick  and  mortar  premises  with  no  plans  to  c lose

them .
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50% of those with a brick and
mortar business had to close
with no plan to re-open
Although  onl ine  seems  to  have  made  a  huge  impact  with in  th i s  indust ry ,  as  63%

reported  that  the i r  sa les  had  increased  in  the  past  year  with  only  13% report ing

decreases  and  a  quartered  report ing  no  major  change .

38% of  respondents  reported  that  an  increase  in  orders  was  the i r  main  concern

fo l lowed  by  cash  f low  and  a  decrease  in  orders .  The  other  hal f  reported  ‘other ’

concerns  which  inc luded  ‘ l ack  of  funding ’ ,  ‘obta in ing  s tock ’ ,  and  ‘postage /cour ie r

serv ices ’ .

Bus inesses  in  th i s  indust ry  saw  that  they  could  only  of fer  del i very  (63%) whi l s t  the

remain ing  (37%) saw  no  other  ef fects  to  the  UK  lockdown  and  COVID - 19  res t r ic t ions .

Whi le  the  major i ty  (63%) reported  they  hadn ’ t  exper ienced  any  delays  in  res tock ing

products ,  37% did .  One  th i rd  s tated  that  the  longest  delay  they  exper ienced  was  a

few  months ,  another  th i rd  reported  delays  of  a  few  days  whi l s t  the  remain ing  th i rd

reported  delays  of  3  months  or  more .  Meanwhi le  only  a  quarter  s tated  that  sa les

vo lumes  to  EU  customers  had  decreased  s ince  the  end  of  the  t rans i t ion  per iod .

Resul t ing  in  the  major i ty  of  respondents ,  around  63%,  not  look ing  to  swi tch  the i r

suppl ie rs .  Whi ls t  a  quarter  have  decided  to  swi tch  to  non -EU  suppl ie rs  fo r  the i r

products .

38% are  report ing  that  they  are  planning  to  absorb  the  addi t iona l  costs  assoc iated

with  t rad ing  with  the  EU ,  whi l s t  a  quarter  are  planning  to  pass  the  costs  onto

customers  and  another  quarter  are  planning  to  do  a  combinat ion  of  both .

“ I  have exper ienced a  minor  increase in  t ime spent  on customs paperwork.  This
ar ises  because sa les  to  customers  in  EU countr ies  are  now included in  those
sales  that  need to  ident i fy  the country  of  or ig in  of  the products  so ld .”

“We have seen a  dramatic  r ise  in  our  h igh street  shop turnover  with  r ises  on
the internet .  We have been very  grateful  to  receive  local  lockdown grants .”



Clothing

Part ic ipants  in  th i s  indust ry  report  that

over  45% had  been  in  bus iness  fo r  10

years  or  more ,  30% had  been  in

bus iness  fo r  5 - 10  years ,  19% were  in

the i r  f i r s t  two  years  of  bus iness  and  the

remainder  had  been  in  bus iness

between  3 -4  years .

The  major i ty  of  bus inesses  in  th i s

indust ry  were  located  in  the  North

West ,  c lose ly  fo l lowed  by  the  South

East .  As  expected  65% of  respondents

in  th i s  indust ry  s tated  that  they  a lso

owned  a  br ick  and  mortar  bus iness  as

wel l  as  the i r  onl ine  shop .  Of  those  who

own  br ick  and  mortar  bus inesses ,  100%

s tated  that  they  reta ined  the i r  premises

and  have  no  plans  to  c lose  them .
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Nearly half  of
respondents reported
delays in being able
to restock products
for a few weeks
Over  46% saw  an  increase  in  sa les  over

the  l as t  12  months  and  jus t  over  42%

saw  a  decrease  in  sa les .  Whi le  1 1% saw

no  major  changes .  Thei r  major  concerns

were  cash  f low ,  a  decrease  in  orders  and

other  factors  such  as  ‘ l ack  of  s tock ’ ,

‘supply  delays ’ ,  ‘ increase  in  returns ’ .

A  huge  42% of  these  bus inesses  have

had  to  fu r lough  the i r  s ta f f  whi l s t  jus t

under  20% had  to  c lose  the i r  bus iness

complete ly  and  3% shut  permanent ly .

38% could  only  of fer  del i very  and  35%

could  only  of fer  c l ick  &  col lect  serv ices

under  the  res t r ic t ions .  Whi ls t  30%

reported  no  other  ef fects  to  the i r

bus iness  dur ing  th i s  t ime .

Near ly  three -quarters  of  respondents  in

th i s  indust ry  reported  exper ienc ing

delays  in  res tock ing  some  i tems  with in

the  past  12  months .  Almost  hal f

reported  delays  of  a  few  weeks ,  over  a

quarter  reported  delays  of  a  few

months ,

However ,  62% reported  a  s imi la r  sa les

vo lume  to  that  of  prev ious  vo lumes

before  the  t rans i t ion  per iod  ended .

Whi le  another  35% reported  a  decrease

in  sa les  vo lumes  to  the  EU  and  4%

reported  an  increase .  Over  one -quarter

are  look ing  to  or  have  a l ready  swi tched

to  non -EU  suppl ie rs  whi l s t  a lmost  58%

have  not  swi tched  and  have  no  plans  to .

Only  19% report  that  they  wi l l  be

absorb ing  addi t iona l  costs  due  to

t rad ing  with  the  EU  whi l s t  12% s tate

they  wi l l  pass  the  costs  onto  the

customer .  Meanwhi le  hal f  of  the

respondents  are  doing  a  combinat ion  of

both .

“Goods dependant  on l icence holders
in  EU or  GB -  no alternat ive  suppl iers
for  products  -  Brexit  increasing costs
and reducing sales  s igni f icant ly  -
quest ion of  v iabi l i ty”

“My EU customer  base won't  order
now owing to  fears  over  taxes  and
handl ing.  I  can ' t  in  good fa i th  send
products  over  there  knowing they wi l l
be  lumped with b ig  charges  unless
they agree to  p ick  them up.  I  a lso
cannot  absorb them into  my product
pr ic ing as  I  would start  running at  a
loss .  Basical ly ,  I 've  lost  the EU
customers .”

“Current ly  cannot  get  fabr ic  f rom my
suppl ier  in  the Nether lands ,  they
can't  f ind anyone to  ship  i t  with  at  a
reasonable  cost”

Nearly three-
quarters reported
delays in restocking
products

16% reported  delays  of  three  months  or

longer  and  10% reported  delays  of  jus t  a

few  days .



Crafts

Just  under  90% of  respondents  in  th i s  indust ry  s tated  that  they  had  been  in  bus iness

for  10+  years  with  the  res t  being  in  bus iness  fo r  between  3 -4  years  and  5 - 10  years .

Thei r  bus inesses  were  located  in  the  South  West  (26%) ,  Yorks  &  Humber  ( 13%) ,  West

Mid lands  ( 13%) ,  South  East  ( 13%) ,  North  West  (7%) ,  Wales  (7%) ,  East  Angl ia  (7%) and

East  Midlands  (7%) and  London  (7%) .

60% reported  that  they  a lso  owned  a  br ick  and  mortar  bus iness  as  wel l  as  the i r

on l ine  bus iness .  100% of  those  with  br ick  and  mortar  bus inesses  s tated  that  they

were  reta in ing  the i r  br ick  and  mortar  with  no  plans  to  c lose .
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60% reported owning a brick and
mortar business and 100% plan
to retain and re-open
In  th i s  indust ry ,  47% of  respondents  reported  that  they  had  seen  an  increase  in  sa les

over  the  past  year  whi l s t  40% reported  a  decrease .  13% saw  no  major  change .  This

group  was  concerned  about  an  increase  in  orders  and  a  decrease  in  orders  with  the

major i ty  of fer ing  other  concerns  inc luding  ‘s ta f f  and  personal  heal th  wel fare ’ ,

‘ inabi l i t y  to  open ’  and  ‘no  teaching  ava i lab le  due  to  soc ia l  dis tanc ing ’ .

Other  ef fects  fo r  th i s  indust ry  inc lude  60% who  could  only  of fer  del i very ,  33% who

had  to  fu r lough  s ta f f  and  26% who  could  only  of fer  c l ick  &  col lect  serv ices .  40% a lso

reported  that  they  had  seen  no  other  ef fects  f rom  lockdowns  and  COVID - 19

rest r ic t ions .

Over  hal f  reported  that  they  had  exper ienced  delays  res tock ing  i tems  fo r  the i r

bus inesses .  63% sa id  they  exper ienced  delays  of  jus t  a  few  weeks  whi l s t  13% s tated  a

few  months  and  a  quarter  s tated  more  than  three  months .

One-quarter reported delays of
three months or more for items
60% noted  that  they  had  not  seen  a  change  in  the  vo lume  of  sa les  f rom  EU  based

customers  s ince  the  1 s t  of  January  2021 .  With  33% not ing  a  decrease  in  sa les  and  7%

not ing  an  increase .

As  a  resu l t ,  20% of  part ic ipants  in  th i s  indust ry  are  look ing  to  swi tch  or  have  a l ready

swi tched  to  non -EU  suppl ie rs  whi l s t  40% s tate  they  aren ’ t  look ing  to  swi tch .  Of

those  s t i l l  t rad ing  with  the  EU ,  13% are  pass ing  the  addi t iona l  costs  onto  the i r

customers ,  7% are  absorb ing  the  costs  and  40% are  doing  a  combinat ion  of  both .

“Many of  my past  EU customers  say they wi l l  no  longer  order  as  the VAT and
import  cost  issues  are  too di f f icult  and unpredictable .  I  only  expect  th is  to  get
worse when the EU introduces  the rec iprocal  system in  June.”



"Whi lst  the business  has  been trading for  near ly  50 years  we only  started
sel l ing onl ine in  Nov 2019 .  We had to  c lose  the onl ine business  in  the 1st
lockdown but  have kept  going with  l imited staff  and hours  through the 2nd.
Even though our  physical  shops are  c losed.  A  key issue for  us  is  the schools
being c losed as  our  staff  tend to  have young chi ldren.  Sales  through lockdown
have been very  good.  We have just  had our  best  month ever  onl ine .”

“We have lost  a l l  of  our  shop sales  with  the br ick  &  mortar  shops c losed,  but  we
have seen a  t ransfer  to  onl ine sales  which have increased dramatical ly ,  more
or  less  compensat ing for  what  we would have earned through footfal l  sa les .
But  we have had to  s igni f icant ly  change our  operat ions ,  as  we are  now just
basical ly  a  packing warehouse rather  than a  shop.  Being a  smal l  business ,
we've  been able  to  re invent ,  re imagine and adapt  our  business  structure .”
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Food & Dr ink

For  bus iness  owners  in  the  Food  &  Dr ink

indust ry ,  38% reported  that  they  had

been  in  bus iness  fo r  10  years  or  more ,

fo l lowed  by  23% report ing  hav ing  only

been  in  bus iness  fo r  1 -2  years .  15% had

been  in  bus iness  fo r  3 -4  years  and  15%

fo r  5 - 10  years ,  whi l s t  only  7% were  in

the  f i r s t  year  of  bus iness .

Near ly  a  quarter  of  respondents  are

based  in  the  London  area ,  with  15%

then  being  based  in  the  South  East  and

15% in  the  West  Midlands .  The

remain ing  were  evenly  based  across ,

East  Angl ia ,  South  West ,  North  West ,

North  East ,  Yorks  &  Humber  and  East

Mid lands .

Almost  70% s tated  that  they  did  not

own  a  br ick  and  mortar  bus iness  and

were  onl ine  only .  For  those  with  br ick

and  mortar  bus inesses ,  100% noted  that

they  were  reta in ing  the i r  premises  and

have  no  plans  to  c lose .
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Over  75% a lso  reported  delays  in

restock ing  some  i tems  due  to  the  new  EU

trading  ru les .  40% noted  exper ience

delays  of  a  few  months ,  30% a  few  weeks ,

20% a  few  weeks  and  10% three  months

or  longer .

46% of  part ic ipants  noted  a  decrease  in

sa les  f rom  EU  customers  whi l s t  the

major i ty  reported  that  sa les  vo lumes

were  roughly  the  same .  Over  50% s tated

that  they  haven ’ t  and  are  not  look ing  to

swi tch  to  a  non -EU  suppl ie r  with  only

15% not ing  that  they  wi l l  or  have  a l ready

done  so .

70% reported that
they operated online
only in this industry
Unsurpr i s ing ly ,  over  60% reported  that

they  saw  an  increase  in  sa les  over  the

past  year ,  with  only  15% report ing  a

decrease  and  23% report ing  no  major

change .

Thei r  l a rgest  concern  s ince  the  f i r s t

lockdown  was  an  increase  in  orders ,

fo l lowed  by  cash  f low ,  a  decrease  in

orders  and  bus iness  funding .  Other

concerns  inc luded  ‘ the  abi l i t y  to  get

stock  and  del i ver ’ ,  ‘s ta f f ing ’ ,

‘capac i ty / t ime ’ .

Amazingly ,  over  hal f  reported  no  other

e f fects  to  the i r  bus iness  regard ing  the

lockdowns  and  COVID - 19  res t r ic t ions .

With  30%,  unfor tunate ly ,  hav ing  to

fur lough  s ta f f  and  the  remain ing  could

only  of fer  del i very ,  c l ick  &  col lect  and

some  had  to  c lose  permanent ly .

Over half  stated that
they are not looking
to switch to a non-EU
supplier
15% noted  that  any  increase  in  costs  they

were  going  to  pass  onto  customers  whi l s t

another  23% s tated  that  they  were  going

to  absorb  the  costs .  The  major i ty  (38%)

s tated  that  they  were  going  to  do  a

combinat ion  of  both .

“ In  terms of  takings the br ick  and
mortar  are  near ly  100k down in  terms
of  turnover  but  the website  has  made
that  up so  i t  evened out . . . . ”

“More parcels  going miss ing and un-
pat ient  customers  contact ing
regarding orders .  Deal ing with  th is  has
taken up valuable  t ime.”

“We are  a  tea merchant .  We have to
import  and even with  our  very
establ ished supply  l ines  i t  has  been
chaos .”



Garden /  Outdoor

The  major i ty  of  bus inesses  with in  th i s  indust ry  noted  they  had  been  in  bus iness  fo r

10  years  or  more  with  the  remainder  sp l i t  between  5 - 10  years  and  0 - 1  year .

Bus inesses  in  th i s  indust ry  are  located  across  a  wide  area  of  the  UK ,  with  the

major i ty  being  in  the  South  East ,  East  Angl ia  and  West  Midlands .  Others  inc lude ;

East  Midlands ,  Yorks  &  Humber ,  Wales ,  South  West  and  London .

Just  under  60% reported  that  they  only  operated  the i r  bus inesses  onl ine  and  fo r

those  who  own  a  br ick  and  mortar  shop ,  80% planned  on  reta in ing  i t  and  have  no

plans  to  c lose .  Whi ls t  another  20% are  cons ider ing  permanent ly  c los ing  the i r  br ick

and  mortar  shop  to  go  pure ly  onl ine .
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20% are considering
permanently closing their brick
and mortar shops
Almost  three -quarters  of  respondents  in  th i s  indust ry  reported  that  they  saw  an

increase  in  sa les  over  the  past  12  months ,  with  16% report ing  decreases  in  sa les  and

16% report ing  no  major  change .

Bus iness  owners  in  th i s  indust ry  s tate  that  the i r  biggest  concern  was  a  decrease  in

orders  with  an  increase  in  orders  and  cash  f low  and  funding  fa l l ing  short l y  behind .

Other  responses  inc luded ,  ‘ increased  costs  of  mater ia l s ’ ,  ‘ increas ing  leg i s la t ion  or

taxat ion ’ ,  and  ‘cour ie r  and  del i very ’ .

Unsurpr i s ing ly ,  over  40% reported  no  other  ef fects  to  the i r  bus iness ,  whi le  33% sa id

they  could  now  only  of fer  del i very ,  17% had  to  fu r lough  s ta f f  and  8% could  only  of fer

c l ick  and  col lect .

Two - th i rds  of  respondents  noted  that  they  had  exper ienced  res tock ing  i s sues  with in

the  l as t  12  months .  50% reported  delays  of  only  a  few  weeks ,  whi l s t  one -quarter

reported  delays  of  a  few  months  and  the  remain ing  reported  delays  of  three  months

or  longer .

41% s tated  that  sa les  vo lumes  to  EU  customers  had  decreased  whi l s t  the  major i ty

had  seen  no  major  change  in  sa les  vo lumes  to  the  EU .  With  that  being  sa id ,  25% are

swi tch ing  or  are  look ing  to  swi tch  to  non -EU  suppl ie rs  and  another  25% are  not

look ing  to  swi tch .  With  the  other  50% report ing  ‘not  appl icable ’ .

Just under half  of the
respondents reported decreased
sales to EU customers



Over  30% of  respondents  in  th i s  indust ry  are  choos ing  to  pass  on  increased  costs

f rom  t rad ing  with  the  EU  to  customers .  Whi le  only  8% are  absorb ing  the  cost  and

50% are  doing  a  combinat ion  of  both .

“Brexit  has  meant  my smal l  business  has  had to  stop trading with  Europe
altogether ,  which means I  cannot  get  many of  the plants  I  need f rom the
Nether lands anymore,  nor  can I  send them to  other  EU countr ies .  Covid
Lockdowns have actual ly  boosted my sales  enormously  so  that  I  need to  employ
new help .”

“Our  main trade is  UK Mai l  Order  retai l  of  p lants ,  70% of  which are  UK grown,
the remainder  I  import  f rom The Nether lands .  Import  t imes have increased as
wi l l  costs  soon.  I  have stopped export ing goods back to  the EU because plants
are  per ishable  and this  area of  our  t rade being smal l  i t  i s  s imply  not  worth the
t ime or  r isk  to  us .  Suppl iers  in  the UK have struggled to  fu l f i l  supply  because
demand is  so  h igh f rom new compet itors  sett ing up onl ine stores .”
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Gifts

Over  50% of  respondents  in  th i s

indust ry  reported  being  in  bus iness  fo r

between  5  and  10  years ,  28% reported

being  in  bus iness  fo r  10  years  or  more ,

whi le  the  remain ing  reported  being  in

bus iness  fo r  between  0 - 1  year  and  1 -2

years .

The  major i ty  of  respondents  reported

that  the i r  bus inesses  were  located  in

Yorks  &  Humber  and  the  South  West .

The  remain ing  respondents  were

located  in  the  South  East  (21%) ,  the

North  West  ( 14%) ,  West  Midlands  (7%) ,

East  Angl ia  (7%) ,  and  London  (7%) .

Near ly  80% reported  that  they  only  ran

an  onl ine  bus iness  with  a  smal l

minor i ty  owning  br ick  and  mortar

shops .  100% of  those  with  br ick  and

mortar  shops  planned  to  reta in  them

and  have  no  plans  to  c lose .
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80% of respondents
said they ran online-
only businesses
64% reported  an  increase  in  sa les  over

the  past  year ,  with  only  21% report ing  a

decrease  and  14% report ing  no  major

changes .  Thei r  biggest  concern  was

cash  f low  (42%) ,  fo l lowed  by  bus iness

funding  ( 14%) ,  an  increase  in  orders

( 14%) and  a  decrease  in  orders  ( 14%) .

A  huge  71% saw  no  addi t iona l  ef fect  to

the i r  bus iness .  Whi le  others  could  only

of fe r  del i very  (28%) ,  some  had  to

fur lough  s ta f f  (7%) ,  some  could  only

of fe r  c l ick  and  col lect  (7%) ,  and  some

unfor tunate ly  had  to  c lose  complete ly

(7%) .

Near ly  two - th i rds  reported  exper ienc ing

delays  in  res tock ing  i tems  with  44%

report ing  delays  of  a  few  weeks ,  33%

report ing  delays  of  a  few  months  and

22% report ing  delays  of  three  months

or  more .

22% reported delays
of 3 months or more
Near ly  three -quarters  of  respondents  in

th i s  indust ry  reported  that  sa les  vo lumes

to  EU  customers  had  gone  most ly

unchanged .  And  28% report ing  a

decrease  in  sa les  vo lumes .  50% noted

that  they  have  not  swi tched  and  are  not

look ing  to  swi tch  suppl ie rs  whi l s t  7%

e i ther  a l ready  have  or  are  cons ider ing  i t .

21% s tated  that  any  increase  in  costs  they

were  planning  to  pass  th i s  onto

customers  whi l s t  14% planned  to  absorb

the  cost .  Whi ls t  over  40% sa id  that  they

had  planned  to  do  a  combinat ion  of

both .

“Although we are  an onl ine shop we
sometimes do stal ls  at  events  which no
longer  happen at  the moment”

“The biggest  issue has  been access ing
my goods and raw mater ia ls  such as
wax.  Sales  have increased
signi f icant ly .”

“Brexit  has  not  real ly  af fected my
business ,  most  of  my stock comes f rom
outs ide of  the EU.  Covid  has  been
strange for  the business  as  some parts
are  up and others  wel l  down.  Sourc ing
stock f rom overseas dur ing lockdowns
and shipping stock and seeing i t  stuck
in  a i rports  for  weeks has  been hard.”

“Brexit  has  caused long delays  at
inward shipments  at  ports .  Two
container  vessels  bypassed Fel ixstowe
and made other  cal ls  f i rst .  Shipments
to  EU customers  taking weeks rather
than days .”



Health  &  Beauty  /  Makeup & Cosmetics

Respondents  in  th i s  indust ry  have  been  in  bus iness  fo r  a  range  of  years .  41% noted

they  had  been  in  bus iness  fo r  ten  years  or  more ,  and  25% were  with in  the i r  f i r s t  year

of  bus iness .  16% had  been  in  bus iness  fo r  between  1 -2  years  and  8% had  been  in

bus iness  fo r  3 -4  years  and  5 - 10  years .

A  quarter  of  respondents  in  th i s  indust ry  are  located  in  the  North  West  with  the

remain ing  scat tered  across  the  UK  inc luding ;  East  Midlands  ( 16%) ,  London  ( 16 ) ,  East

Angl ia  ( 16%) ,  Yorks  &  Humber  (8%) ,  and  Scot land  (8%) .

Only  a  quarter  of  respondents  noted  that  they  owned  a  br ick  and  mortar

bus iness . 100% s tated  that  they  are  planning  to  reta in  the i r  br ick  and  mortar  shop

and  have  no  plans  to  c lose .
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Almost half  of the respondents
noted an increase in sales
Almost  hal f  of  the  respondents  (41%) reported  that  they  saw  an  increase  in  sa les ,

with  a  quarter  not ing  a  decrease  and  33% not ing  no  major  change .  Thei r  biggest

concern  was  cash  f low  (33%) short l y  fo l lowed  by  bus iness  funding  (25%) and  an

increase  in  orders  (25%) .  Only  8% noted  concern  of  a  decrease  in  orders .  Other

concerns  inc luded  ‘suppl ies  f rom  US  and  EU ’ ,  ‘product  shortages  and  delays ’ ,  and

‘delays  on  del i ver ies  f rom  suppl ie rs  with  out  of  s tock  i s sues ’ .

Over  65% reported  that  they  had  exper ienced  no  other  ef fects  whi le  others  reported

that  they  could  only  of fer  del i very  (25%) ,  some  only  of fer ing  c l ick  and  col lect  (8%)

whi l s t  some  had  to  c lose  the i r  bus iness  complete ly  ( 16%) .

58% of  respondents  in  th i s  indust ry  reported  that  they  had  exper ienced  delays  in

restock ing  some  i tems .  The  major i ty  noted  a  delay  of  a  few  weeks  (85%) and  14%

not ing  a  delay  of  a  few  months .

85% reported experiencing
delays of a few weeks
Respondent  a lso  noted  that  the i r  sa les  vo lumes  to  EU  customers  were  roughly  the

same  (58%) whi l s t  the  remain ing  noted  a  decrease  in  sa les  vo lumes .  Near ly  hal f  of

respondents  in  th i s  indust ry  are  not  look ing  to  swi tch  to  non -EU  suppl ie rs  whi l s t

25% are  and  33% reported  as  ‘not  appl icable ’ .

8% of  part ic ipants  note  that  an  increase  in  costs  wi l l  be  passed  onto  the i r

customers ,  meanwhi le ,  16% are  absorb ing  the  cost  in to  the i r  bus iness .  Hal f  are  doing

a  combinat ion  of  both .

“We have not  been ent i t led to  any Covid  support .  I  had to  let  one member  of
staff  go -  one-f i f th  of  the workforce .”

“We have stopped mai l ing to  countr ies  outs ide the UK mainland including
Northern I re land due to  Brexit  paperwork and taxes .”



Hobbies

Respondents  in  th i s  indust ry  reported  that  57% had  been  in  bus iness  fo r  10  years  or

more ,  14% had  been  in  bus iness  fo r  5 - 10  years ,  19% fo r  1 -2  years ,  4% between  3 -4

years  and  4% are  in  the i r  f i r s t  year  of  bus iness .

Almost  a  quarter  of  respondents  noted  that  they  were  located  in  the  South  East  and

East  Angl ia  areas .  14% noted  that  they  were  located  in  the  South  West ,  with  jus t

under  10% in  the  North  West  and  Yorks  &  Humber  areas .  Other  areas  inc lude  London

(5%) ,  Scot land  (5%) and  the  West  Midlands  (5%) .

Near ly  hal f  the  respondents  in  th i s  indust ry  (43%) reported  that  they  a lso  owned

br ick  and  mortar  bus inesses .  100% of  those  respondents  s tated  that  they  planned  to

reta in  the i r  br ick  and  mortar  premises  and  have  no  plans  to  c lose  them .
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Over 50% of respondents
reported an increase in sales
Over  50% of  respondents  reported  an  increase  in  sa les  over  the  l as t  12  months ,  with

19% not ing  a  decrease  and  28% not ing  no  major  changes .  Thei r  l a rgest  concern  was

cash  f low  (28%) ,  short l y  fo l lowed  by  a  decrease  in  orders  (23%) and  an  increase  in

orders  ( 14%) .  Other  concerns  inc luded ,  ‘a  l ack  of  obta in ing  s tock ’ ,  ‘unable  to  attend

exhib i t ions ’ ,  and  ‘ reduced  s ta f f  due  to  sh ie ld ing ’ .

Other  ef fects  noted  are  that  28% had  fu r lough  s ta f f ,  28% could  only  of fer  del i very

opt ions ,  14% had  to  c lose  complete ly  and  5% could  only  of fer  c l ick  &  col lect .  A  l a rge

proport ion  of  part ic ipants ,  42% noted  that  they  saw  no  addi t iona l  ef fects  due  to

lockdowns  and  COVID - 19  res t r ic t ions .

Near ly  three -quarters  of  respondents  in  th i s  indust ry  reported  that  they  exper ience

delays  in  res tock ing  i tems  over  the  past  12  months .  40% reported  delays  of  a  few

months ,  33% reported  delays  of  a  few  weeks ,  20% reported  delays  of  three  months  or

more  and  6% reported  delays  of  a  few  days .

Interest ing ly ,  only  38% noted  a  decrease  in  sa les  vo lumes  to  EU  customers  s ince  the

1s t  of  January  2021 .  And  61% noted  no  major  change  in  sa les  vo lumes .  Over  55% of

par t ic ipants  sa id  that  they  have  not  swi tched  and  are  not  look ing  to  swi tch  to  a  non -

EU  suppl ie r ,  whi l s t  14% are  or  a l ready  have .  28% noted  th i s  as  ‘not  appl icable ’ .

Near ly  20% plan  to  pass  on  any  increase  in  cost  f rom  t rad ing  with  the  EU  to  the i r

customers ,  whi l s t  5% plan  to  absorb  the  cost .  A  mass ive  61% plan  to  do  a

combinat ion  of  both  to  tack le  any  cost  increases .

“The ef fects  of  Brexit  wi l l  take some t ime to  be appreciated fu l ly  and for
customers  to  real ise  th ings  wi l l  get  more expensive .  Having the physical  shop
shut  has  l imited what  we do as  most  customers  for  p iano and ear ly  keyboards
want  to  v is i t  to  t ry  before  they buy but  we are  a  n iche market  in  th is  sense .”

“EU orders  (usual ly  around 20% of  my business)  have v i r tual ly  d isappeared and
I  haven't  yet  managed to  get  stock in  f rom the EU -  I  d idn ' t  start  order ing again
unt i l  a  couple  of  weeks ago but  th ings  are  a l ready being held  up by paperwork.
Given that  my business  is  special ised in  yarns  f rom Scandinavia ,  th is  is  a  b ig
concern.”



Home Improvement  &  Furnishings

Part ic ipants  in  th i s  indust ry  reported

that  50% of  them  had  been  in  bus iness

for  10  years  or  more ,  28% had  been  in

bus iness  fo r  between  5  and  10  years .

Whi ls t  only  9% reported  they  had  been

in  bus iness  fo r  3 -4  years  and  9% were  in

the i r  f i r s t  year  of  bus iness .

A  quarter  of  part ic ipants  were  located

in  the  South  West  of  the  UK ,  with  15%

in  the  West  Midlands ,  12% in  the  South

East  and  9% in  the  North  West .  The

remainder  were  spread  across  Northern

I re land  (6%) ,  Wales  (3%) ,  Scot land  (3%) ,

Yorks  &  Humber  (6%) ,  East  Midlands

(6%) ,  East  Angl ia  (6%) and  London  (3%) .

Just  over  a  quarter  of  respondents

(28%) noted  that  they  a lso  ran  br ick

and  mortar  shops .  Of  those  100% sa id

they  were  reta in ing  the i r  premises  and

had  no  plans  to  c lose .
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Over 55% saw an
increase in sales over
the past 12 months
Fortunate ly ,  over  55% saw  an  increase

in  sa les  over  the  past  year ,  with  37%

report ing  a  decrease  in  sa les  and  6%

report ing  no  major  change .  The  l a rgest

concern  fo r  th i s  indust ry  was  cash  f low

(37%) ,  fo l lowed  by  a  decrease  in  orders

(31%) ,  an  increase  in  orders  (25%) ,  and

bus iness  funding  ( 15%) .  Other  concerns

inc lude  ‘s tock  supply ’ ,  ‘Brex i t ’ ,  and

‘s ta f f ing ’ .

Other  ef fects  bus iness  owners  in  th i s

indust ry  reported  that  25% could  only

of fe r  del i very ,  9% could  only  of fer  c l ick

& col lect  18%,  had  to  fu r lough  s ta f f  and

15% had  to  c lose  complete ly .  Hal f  of  the

respondents  reported  no  other  ef fects

to  the i r  bus inesses .

Almost  three -quarters  of  respondents

reported  that  they  had  exper ienced

delays  res tock ing  i tems  over  the  past  12

months .  Delays  ranged  f rom  a  few

weeks  (43%) ,  to  a  few  months  (30%) and

even  three  months  or  longer  (26%) .

Three-quarters of
respondents reported
they experienced
delays restocking
items
40% s tated  that  sa les  vo lumes  to  EU

customers  have  decreased  s ince  January

2021 ,  however ,  59% s tated  that  sa les

vo lumes  were  roughly  the  same .  18%

noted  that  they  have  swi tched  or  are

look ing  to  swi tch  to  non -EU  suppl ie rs

whi le  50% notes  that  they  are  not .  25% of

respondents  s tated  that  any  costs

assoc iated  with  t rad ing  with  the  EU ,  were

going  to  pass  onto  customers ,  whi le  12%

sa id  they  were  going  to  absorb  the  cost

into  the  bus iness .  34% noted  that  they

were  going  to  do  a  combinat ion  of  both .

“We had an increase in  sales  in i t ia l ly
but  due to  our  suppl iers  los ing
product ion t ime in  the in i t ia l  lockdown
they were unable  to  provide enough
stock between October  and January
leading to  a  massive  loss  of  sales .”

“The major  chal lenge has been
sourcing stock to  actual ly  se l l .  Some
products  are  `on al locat ion` f rom
manufacturers  so  we s imply  have to
wait  in  l ine  to  be al lowed to  order  and
some products  are  being quoted up to
26 weeks for  del ivery”

“For  over  three 6  weeks now we have
been unable  to  get  our  mater ia ls
because of  border  c losures ,  customs,
and transport  companies  f inding
vehic les  wi l l ing to  come to  the UK.  Our
factory  is  now at  a  standst i l l ,  and al l
the UK lampshade manufacturers  (not
far  east  importers)  that  make and sel l
to  retai lers  wi l l  a lso  come to  a  halt  in
product ion.”



Jewel lery  /  Watches

Bus iness  owners  in  th i s  indust ry

reported  that  60% had  been  in  bus iness

for  10  years  or  more ,  20% had  been  in

bus iness  fo r  between  3 -4  years  and  20%

had  been  in  bus iness  fo r  1 -2  years .  40%

reported  that  they  were  located  in  East

Angl ia ,  20% located  in  the  West

Mid lands ,  20% located  in  Yorks  &

Humber  and  20% located  in  the  North

West .

Only  20% noted  that  they  owned  a

br ick  and  mortar  bus iness  as  wel l  as  an

onl ine  shop .  100% of  those  who  owned

a  br ick  and  mortar  bus iness  planned  to

reta in  the  premises  and  had  no  plans  to

c lose .
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80% of respondents
in the jewellery
industry ran online-
only businesses
40% reported  that  they  had  seen  an

increase  in  sa les  over  the  past  year

whi l s t  the  remain ing  reported  no  major

change .  This  group 's  l a rgest  concern

was  bus iness  funding  (40%) and  cash

f low  (40%) ,  with  20% concerned  about

an  increase  in  orders .  Other  concerns

inc luded ,  ‘want ing  to  open  fo r  bus iness

and  miss ing  out  on  sa les .

Other  ef fects  that  bus iness  owners  in

th i s  indust ry  saw  was  that  40% could

only  of fer  del i very  and  20% could  only

of fe r  c l ick  &  col lect .  60% saw  no  other

e f fects .

60% reported  that  they  had

exper ienced  delays  in  res tock ing  i tems

over  the  past  12  months .  With  33%

report ing  delays  of  a  few  days ,  33%

report ing  delays  of  a  few  weeks  and

33% report ing  delays  of  three  months  or

longer .  100% of  part ic ipants  in  th i s

indust ry  a lso  ind icated  that  sa les

vo lumes  to  EU  customers  were  roughly

the  same  s ince  January  1 s t  2021 .

60% of respondents
in this industry
reported delays
restocking items
60% of  respondents  a lso  reported  that

they  have  not  swi tched  and  are  not

look ing  to  swi tch  to  non -EU  suppl ie rs  fo r

the i r  products .  40% reported  th i s  as  ‘not

appl icable ' .  Any  increase  in  costs  f rom

trading  with  the  EU ,  20% reported  that

they  would  be  pass ing  th i s  cost  onto

customers .  Whi le  20% sa id  they  would  be

both  pass ing  the  cost  on  and  absorb ing

the  cost  in to  the  bus iness .  60% reported

th is  as  ‘not  appl icable ’ ,  most  l i ke ly

meaning  that  they  source  the i r  products

f rom  elsewhere .

“We have exper ienced a  b ig  increase
in  onl ine shopping both through our
EKM shop and through other  s i tes .  This
has been largely  of fset  by  br ick  &
mortar  shops that  we sel l  through
though.”



Specia l ist  Retai ler

Just  under  70% of  respondents  in  the  spec ia l i s t  reta i le r  indust ry  noted  that  they  had

been  in  bus iness  fo r  10  years  or  more .  17% had  been  in  bus iness  fo r  between  3 -4

years , 1 1% between  5 - 10  years  and  3% between  1 -2  years .  

Bus inesses  in  th i s  indust ry  were  located  across  a  wide  area  of  the  UK  inc luding ;  The

South  West  (23%) ,  South  East  ( 17%) ,  West  Midlands  ( 1 1%) ,  East  Midlands  ( 1 1%) ,  Yorks  &

Humber  (8%) ,  the  North  West  (3%) ,  North  East  (3%) ,  Wales  (5%) and  Scot land  (5%) .

Just  over  hal f  of  respondents  (53%) reported  that  they  a lso  owned  a  br ick  and  mortar

shop .  88% planned  on  reta in ing  the i r  premises  and  had  no  plans  to  c lose .

Meanwhi le ,  5% c losed  the i r  premises  and  don ’ t  plan  on  re -opening  and  5% had  to

permanent ly  c lose  the i r  doors  with  plans  to  move  to  onl ine  only .
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Over 50% reported that they also
owned a brick and mortar shop
44% s tate  that  with in  the  past  year  they  had  seen  a  decrease  in  sa les ,  whi le  only  35%

saw  an  increase  and  20% saw  no  major  change .  With  the  l a rgest  concern  in  th i s

indust ry  being  a  decrease  in  orders  (52%) ,  fo l lowed  by  cash  f low  (23%) ,  an  increase  in

orders  ( 14%) ,  and  bus iness  funding  ( 1 1%) .  Other  concerns  in  th i s  indust ry  inc luded ,

‘Brex i t ’ ,  ‘Sourc ing  s tock ’ ,  ‘ l ack  of  dig i ta l  sk i l l s ’ .

Other  ef fects  seen  by  th i s  indust ry  were  that  32% had  to  fu r lough  s ta f f ,  23% could

only  of fer  del i very , 14% had  to  c lose  complete ly ,  1 1% could  only  of fer  c l ick  &  col lect .

Whi le  38% reported  no  other  ef fects  to  the i r  bus iness .

61% of  respondents  reported  that  they  had  exper ienced  delays  in  res tock ing  over  the

past  12  months .  With  52% report ing  delays  of  a  few  weeks ,  28% report ing  delays  of

three  months  or  more  and  19% report ing  delays  of  a  few  months .

A  huge  73% noted  that  sa les  vo lumes  to  EU  customers  were  roughly  the  same ,  whi le

23% noted  that  sa les  vo lumes  had  decreased .  Only  3% noted  that  sa les  vo lumes  had

increased .  14% sa id  that  they  have  swi tched  or  are  look ing  to  swi tch  to  non -EU

suppl ie rs  whi le  44% that  they  are  not  look ing  to  swi tch  suppl ie rs .  41% noted  that

th i s  quest ion  was  ‘not  appl icable ’ .

Nearly three-quarters are not
looking to switch to non-EU
suppliers



Near ly  a  quarter  of  respondents  (23%) are  planning  on  absorb ing  any  addi t iona l

costs  assoc iated  with  t rad ing  with  the  EU  whi l s t  17% are  pass ing  these  costs  onto

the i r  customers .  And  44% are  planning  on  doing  a  combinat ion  of  both .

“Surpr ised that  after  the in i t ia l  s low down in  sales  dur ing ear ly  lockdown,  sales
later  recovered.  I t  i s  too ear ly  to  accurately  assess  the Brexit  impact  as
January  is  t radit ional ly  a  quieter  t rading month for  us .  Usual ly ,  approx 30% of
sales  are  v ia  the EU,  so  we are  expect ing some impact  in  the future  as  EU
customers  become more aware of  their  potent ia l  l iabi l i ty  for  customs/VAT
payments  at  the point  of  del ivery .”

“Massive  issues  with  gett ing stock f rom China.  Lack of  containers  due to
increased onl ine shopping,  meaning f re ight  companies  are  increasing pr ices”

T H O U G H T S  A N D  O P I N I O N S
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Sports  &  Recreat ion

Respondents  in  th i s  indust ry  reported  that  64% had  been  in  bus iness  fo r  10  years  or

more ,  17% had  been  in  bus iness  fo r  5 - 10  years ,  1 1% had  been  in  bus iness  fo r  3 -4  years

and  5% were  in  the  f i r s t  year  of  bus iness .

Bus inesses  in  th i s  indust ry  reported  that  they  were  located  in  the  North  West  (23%) ,

the  South  West  ( 17%) ,  South  East  ( 17%) ,  West  Midlands  ( 12%) ,  East  Midlands  ( 12%) ,

Yorks  &  Humber  (6%) ,  Wales  (6%) and  Scot land  (6%) .  Over  hal f  (53%) reported  that

they  owned  a  br ick  and  mortar  shop  and  100% of  those  bus iness  owners  planned  to

reta in  the i r  premises  and  have  no  plans  to  c lose  i t .

T H O U G H T S  A N D  O P I N I O N S
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47% saw an increase in sales
over the past 12 months
A  huge  47% of  respondents  in  th i s  indust ry  saw  an  increase  in  sa les  over  the  l as t  12

months ,  with  35% see ing  a  decrease  and  17% see ing  no  major  change .  Thei r  main

concerns  in  th i s  indust ry  are  a  decrease  in  orders  (41%) ,  cash  f low  (29%) ,  bus iness

funding  ( 12%) and  an  increase  in  orders  ( 12%) .  Other  concerns  to  note  were ,

‘cancel la t ion  of  events ’ ,  ‘cour ie r  i s sues ’  and  ‘s tock  ava i lab i l i t y ’ .

Unfor tunate ly ,  35% of  respondents  have  had  to  fu r lough  s ta f f ,  35% could  only  of fer

de l i very ,  23% could  only  of fer  c l ick  &  col lect ,  and  5% had  to  c lose  complete ly .  29%

reported  see ing  no  other  ef fects  to  the i r  bus iness .

58% of  respondents  reported  that  they  had  exper ienced  delays  in  res tock ing  i tems .

Hal f  noted  delays  of  three  months  or  more ,  30% noted  delays  of  a  few  months  and

20% noted  delays  of  a  few  weeks .

Over half  reported experiencing
delays restocking items
Near ly  hal f  of  respondents  (47%) reported  that  sa les  vo lumes  had  increased  s ing

January  1 s t  2021 ,  with  the  remainder  report ing  that  sa les  vo lumes  were  roughly  the

same .  Only  1 1% reported  that  they  were  look ing  to  swi tch  to  a  non -EU  suppl ie r ,  whi le

41% were  not  look ing  to  swi tch .  47% reported  th i s  as  ‘not  appl icable ’ .

35% of  respondents  s tated  that  any  increase  in  the  cost  of  t rad ing  with  the  EU  they

planned  to  pass  onto  customers ,  whi le  17% planned  to  absorb  th i s  cost  in to  the

bus iness .  35% sa id  they  planned  to  do  a  combinat ion  of  both .

“Our  business  re l ies  on import ing products  f rom the EU and we have not iced i t
is  much more di f f icult  to  import  goods at  the moment  due to  Brexit .  WE also
posted an order  to  Southern I re land and i t  cost  £6 .70 .”

“ I  have seen an increase in  my onl ine presence with  more onl ine sales .  I  would
have had more sales  i f  I  had the stock that  people  were looking for .  Most  of  our
main stock is  forward ordered and we now wait  unt i l  March to  start  gett ing
del iver ies  of  th ings  l ike  wetsuits  and buoyancy aids .  These i tems saw a big
increase in  sales  last  year  with  everyone staying in  the UK.”



Toys  &  Games

Bus inesses  in  th i s  indust ry  reported

that  42% have  been  in  bus iness  fo r  10

years  or  more ,  28% had  been  in

bus iness  fo r  3 -4  years ,  14% had  been  in

bus iness  fo r  5 - 10  years  and  14% were  in

the i r  f i r s t  year  of  bus iness .  They

reported  that  they  were  mainly  located

in  the  South  East  (28%) ,  fo l lowed  by

London  ( 14%) ,  South  West  ( 14%) ,

Scot land  ( 14%) ,  North  West  ( 14%) and

East  Midlands  ( 14%) .

Only  14% reported  that  they  a lso  owned

a  br ick  and  mortar  shop  and  100% of

them  planned  to  reta in  the i r  premises

and  have  no  plans  to  c lose .  57% s tated

that  they  had  seen  a  decrease  in  sa les

over  the  past  12  months ,  28% had  seen

an  increase  and  14% reported  no  major

change .
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57% reported no
other effects to their
business
Thei r  l a rgest  concern  was  a  decrease  in

orders  (28%) and  an  increase  in  orders

( 14%) .  Other  concerns  inc luded ,

‘ reduced  foot fa l l ’ ,  ‘  s tock  i s sues ’  and

‘none ’ .  Other  ef fects  on  the i r  bus iness

inc luded  that  28% could  only  of fer

de l i very ,  14% could  only  of fer  c l ick  &

col lect ,  14% had  to  fu r lough  s ta f f  and

14% had  to  c lose  complete ly .  57%

reported  no  other  ef fects  to  the i r

bus iness .

Only  42% noted  that  they  had

exper ienced  delays  in  res tock ing  over

the  past  12  months .  Two - th i rds  reported

delays  of  a  few  weeks  and  one  th i rd

reported  delays  of  a  few  months .  85%

a lso  noted  that  sa les  vo lumes  to  EU

customers  were  roughly  the  same

whi l s t  the  remain ing  reported  that

sa les  vo lumes  had  decreased .

42% reported
experiencing delays
with restocking items
28% of  respondents  reported  that  they

have  swi tched  or  were  look ing  to  swi tch

to  non -EU  suppl ie rs  fo r  some  i tems  whi l s t

14% had  not .  A  l a rge  port ion  of

respondents  (57%) noted  th i s  as  ‘not

appl icable ’ .

Any  costs  assoc iated  with  t rad ing  with

the  EU ,  14% plan  to  absorb  these  costs

into  the  bus iness  whi le  14% plan  to

part ia l l y  absorb  and  pass  costs  onto

customers .  71% noted  th i s  as  ‘not

appl icable ’ .

“ I  am exper iencing major  delays  with
receiv ing stock f rom my suppl ier  which
is  based in  Germany.  I 've  had to  refund
a lot  of  orders  in  January ,  due to  my
suppl ier  suspending al l  sh ipments  to
the UK.  They are  sending orders  out
again now,  but  there  is  a  three week
t ime of  arr ival  when i t  used to  be 3-4
days .”



T H E  F U T U R E  O F  R E T A I L  A N D  E C O M M E R C E

THE FUTURE OF
RETAIL AND
ECOMMERCE
This  report  gives  us  a  greater  understanding  of  what  UK  bus iness  owners  are

exper ienc ing  even  12  months  af ter  the  in i t ia l  wave  of  lockdowns .  Whi le  onl ine

shopping  and  ecommerce  in  genera l  has  seen  exponent ia l  growth  sh i f t ing  people ’s

shopping  and  consumpt ion  patterns .  We  may  see  the  return  of  t rad i t iona l  shopping

methods  as  lockdown  res t r ic t ions  are  eased  l a ter  th i s  year  and  people  return  to  a

resemblance  of  normal i ty .

We  can  see  that  each  indust ry  has  been  af fected  by  the  pandemic  and  Brex i t  in  very

d i f fe rent  ways ,  some  reaping  the  benef i t s  of  hav ing  an  a l ready  establ i shed  onl ine

presence ,  whi l s t  others  fe l l  to  the  ways ide ,  hav ing  not  been  prepared  fo r  the  in i t ia l

wave  of  onl ine  shopping  and  some  s t i l l  re fus ing  to  get  onl ine  despi te  the

c i rcumstances .  Or  unfor tunate ly ,  some  indust r ies  that  were  s imply  s t i f led  by

regulat ion  such  as  the  events  indust ry .  This  no  doubt  has  and  wi l l  cont inue  to  have  a

last ing  impact .

However ,  there  are  those  that  have  used  th i s  as  an  opportuni ty  to  evo lve  and  create

new  avenues  of  t rade .  We ’ve  seen  f i r s t  hand  how  some  bus iness  owners  have  taken

the  bul l  by  the  horns ,  and  pivoted  the i r  bus iness  360  degrees  to  doing  dai l y  l i ve

s t reams  with  customers ,  shar ing  adv ice ,  attending  and  present ing  webinars  and  so

much  more .

And  we  look  to  bigger  bus inesses  that  are  making  s t r ides  in  work  f rom  home

technolog ies  and  resources  to  support  the i r  user  base  as  much  as  poss ib le .  And

there ’s  no  reason  th i s  evo lut ion  should  s top  when  we  return  to  normal .

The  wor ld  of  ecommerce  i s  ever -evo lv ing  and  wi l l  cont inue  to  do  so  in to  the  future .

I t ’s  something  that  every  bus iness  owner  needs  to  be  prepared  fo r  and  get  ahead  of

the  curve  where  they  can .  Whi ls t  some  of  the  impacts  of  the  pandemic  and  Brex i t

have  been  devastat ing  fo r  some  -  change  opens  up  new  opportuni t ies  and  we ’ re  s t i l l

see ing  how  the  wor ld  of  ecommerce  and  reta i l  i s  changing  and  warping  as  t ime  goes

on .

I t  may  be  too  ear ly  to  say  what  the  s tate  of  play  wi l l  be  fo r  ecommerce  and  reta i l  but

one  th ing  i s  cer ta in ,  and  that  i s  ecommerce  i s  here  to  s tay  and  the  rate  of  i t s  growth

and  potent ia l  may  poss ib ly  cont inue  fo r  a  few  years .
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*Survey based on a total of 234 anonymous participants from the EKM customer base surveyed during
February 2021. For more information or data requests from this survey please contact marketing@ekm.com. 
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